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The Attitude of Thai Football Fan toward M-150 Brand for
Being Sponsorship of Thai Football
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'Rajamangala University of Technology Rattanakosin

% 3Kasetsart University
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ABSTRACT

The objectives of this research is to study the attitude of Thai football fan toward M-150
brand for being sponsorship of Thai football and to compare the attitude of Thai football fan toward
M- 150 brand for being sponsorship of Thai football. This is a survey research. The sampling of this
research were Thai football fans both male and female who were the audiences in Thai league 1
and Thai league 2 competitions for 2018 season. Convenience sampling was used as the data
collection methodology and 400 samples were collected. The tools used in the study were
questionnaires. Data were analyzed in terms of mean, standard deviation, the comparing by using
the t-Test, and the F-Test by using One-way ANOVA. The results indicated as follows: 1) The study
result of perceiving brand components in brand recognition: eighty- six percent of Thai football fan
knew M- 150 brand, they used to drink M- 150 product, and more than eighty-six percent of them
could remember the M-150 logo. 2) The study result of perceiving M-150 brand for being sponsorship
of domestic football: Ninety-eight percent of Thai football fan knew that M- 150 was a sponsor of
Thai football national team and also Thai professional leagues. And 3) The comparing result of Thai
football fan attitude toward M- 150 brand as a sponsorship of domestic football: According to sex

and age, the study has found that the level of significant in the difference was .05.

Keywords: Attitude, Sport Sponsorship, Football

*Corresponding author; Email: nutphonsri@hotmail.com
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flazviouinyanasimnaulidemelavielsinelaseunsds Wy anaud U3 Suiuan iesanarnidu
HAYBINTZUIUNIINITRINeT Tiruadlianansadunglalaense uidssuansityaranddfisezlsviseresls

Teepapan (1999) nandurafiunveanisiatiaund Uszneusie 1) Uszaunisallnenseves
uAAa (Personal Experience) Fauszaunsalag 9 %Lﬁ‘fluéhﬁzj'ama%ua%f’mLLa3ﬁ11ﬁLﬁmﬁﬁuﬂaﬁﬁﬁiaﬂfmqﬁm g
wardadunieludu q mammafmzI:TQJué’hﬁa%w%waiuﬂmﬁmﬁﬂuﬂaﬁLLmﬂﬁmﬁulé’ﬁéﬂé’ y 3 Us2n19 AD
ANUABINNG (Needs) uIARREITUALLEY (Self-concept) wazyadnnw (Personality) 2) n1sidnsasdu
d118nv09nqUAIa 9 (Group Associations) Nk nduanBnvesngueng 4 azvinlilasudndnauisiie

1 L4

lngangluTosiruai 1y AToUATI iEUTINIU iaTNgANNTTal ua 3) UadednSnadu 9 (Influential

a Aaa a aa' \ v

Others) iinannisiiyanalaiinluiindeduiaiuypnaiiisnsnanauiesseusuuasAven wu {lieaiey

Y

faudn mslavan Juinthasidugevnidundidunes iegslalvindesny
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ﬂiﬂ‘ULLugﬂﬂluﬂqi'Jﬁ]ﬂ
AINANTNUNIULUIAALALINIUITLNAYIVDY @NUITAUILIAIAUANTBUBUIAA IUNITITLI B
viruafsonsiludaivanuimnnueaniglulssinavensiduaiaiomudu-150 vewrlunauealne

'
a

AINTNN 1

AUsdasy AUsny

AnwazUsEYINSANENS
vasununnuaalng
LN _
9y
sela
STAUNISAN®E

1IN

CY a < Y
» nAuARANISIUUNAUUEYUY
o nnauaaniglulszne
o Y a 1'% = = <
N133U3AIAUANLATEANLDN-150 L09ns A UE AR D SRS 150
HUMSIAN vasununavaalng
foaeAUszNaUnIIaUAI
Yons1FUA

LASBINUNE

a

d

U9
sU514
Y
ANanwal

AaLknulelwan

AN 1 NFULULIAAIUNITIVY

ad o a a o
AALUUNTIIIY
RUULNUTDINITINE
M539eluAseilidun539819d1539 (Survey Research)

Uszvnsuasiiegns
Use1nsnldlunisided fe wilunavealvewig-vds Midrvunisudatuimiaueainerdn

Inedn 1, lngdn 2 Usedgania 2561 linsuduiudssansiuiuey
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nauieg1slunsideld 1fannslianssdnfaguues Yamane (1967) tnstmuasefudiainm
eslufesay 95 uazszdumauaaandoudesas 5 lingufedisduau 400 au T6i8nsgusnedig
wuuggain (Convenience Sampling)

\n3esiinddy

[

wiedlefldlunisifiusiusindeya Ao wuudouniy Awuadu 4 dw el

! dl 1% o

gl 1 Jayavaluvesmeuiuuasuai loun we a1y 91eld seaumsfing endn

] P v [V

dawil 2 Jeyan1siuiesduszneunsduiiaionudu-150 Tudunmsandinsdud Jslsznausie

¥
v a A (3 ! v L3

7 Uadudndny il Yensdudn wwIeavune & Uit JUS19 andnual

v Y

wazsunulawa Usenaunie
ANNLLEDNABY T1UI 8 U8
dauil 3 Toyanissuinsiludatvayuimnnueanelulssinavosaieafudu-150 Usznaume

ADNULEDNNBY 91U 4 UD

ada a v o

daufl 4 JoyaviruafiniidonsnduAasesmudu-150 Usgnaumeraiuidennaudiuiu 10 4o

a

mndedeniifuunsiaussfurmuuudidsaiifadaud 1 (idudemnitan) e 5 (udenniiaa)
nsaTndeuAnunsaduiion (Content Validity) Tngnsliasgvien 10C angmssnadd $1um
3 AU waM AT IEEnUIlaAT 10C Windu 0.96 wazaTIadUANITBsLUUANABRAdDIMElY (Intemnal
Consistency Reliability) feduuszaviuoarvasnseuun (Crobbach’s Alpha Coefficient) nan153tAs1z%
wuldaanisainiy 0.95
AsiiusausIndoya

a (7

Aidedndunisiiusiusiudeyadieauies Inefinsuszaunuiudguagluasiauoaendn
ieveeygativtoya vinasuwsturauoavesaluasnueaeInlusziulnedn 1 waglnedn 2
swiedu 8 A Tuiuiingawne wagUiuama Tnevhmsutdmmituilumafudeyausnuaunuussdu
Waveavesdluaslusedulvedn 1 91w 4 aww wazaluaslusedulnedn 2 91u3u 4 aurn awwag 50
AL TIVAY 400 AU

nsATIEdaya

adaMtlunsiaszsiteya leun Arnud rrfesas Aade Adouuuansgu Msvaaeuend

(t-Test) wagnisnaaauAen (F-Test) 150N153ATIZHANULUSUTIULUUMAAET (One-way ANOVA)

NaN1578

aw ' & ] o &
Han1TITeuUeenidu 4 dau Al
1. foyafiuguvesnoukuvasun1u wud wiudavealnediulngilunaie Anduieuay

1

73.50 uazmends anduiovay 26.50 drulngivisengszning 31-40 U Andudosas 48.50 se3a3u1fe
12901839319 41 VFuld Anifudosas 31.00 Frsengszwing 21-30 U Anududosas 18.00 uaztaseny
11 20 U Aaudesas 250 ds18leigendn 30,000 vInAdieu Andudesas 49.50 sesawn ds1ele
3211313 10,000-20,000 U /silou Amdudesaz 24.50 szaunsfnwedluszauuiyaniviseidiaulrl
Antlusosay 56.00 599831 sEAUgINITyy 193 Antlufesay 32.00 Usynouardnluninay

Uemenvu Anludeeas 43.00 sesasn Ussnauendndiwie/gsivduss Andusesay 23.00 muau
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(%

2. M35uieadUsEnounsIdudAAIesRudN-150 F1un153nT1051EUAT Wud wilurauealne

[

drulngiddnasdudunieshin 18u-150 Andufesaz 99.00 lnesesaz 93.00 LALALLATOIRNDN-150

anunsandlalivenssednudu-150 1 fie Mdhvsnwidinguuuguan dadudesas 86.00 wavaiuise

A A A

szyganduendnvalveandeshiudu-150 16 fedivdesuns Anduesay 91.50 lnenisandnlusuves

[

anvazUITIue nquuulavealveaIunsassyan vz veuTIinld Aeviauiady Anduseuas

96.50 Tnv¥oay 73.50 a1unsnandrsnmveUniveaniesduidu-150 14 Aosian 10 v uenand
denguununnuealneiinfueiosiudu-150 dlngjazinfsnmsliaiuayuimanglulssmanag i
szauuYf Inefnluiesas 65.00 waysesan Asdnuianssuneudsn Aadu Unfes Amdudosas
45 50 pudU waglagdrumnannsnandmiidunes Ghumilavan) dagtuveasdesiudu-150 1 fe
fu vohawax gean Andudosas 82.00 sosasldun lud Asudws Andudosas 38.00 uarli waess

1% [

AnduSouas 27.50 mudsu

Y a

3. msfuimadudatuayuimiaveanielulszmevrenniddudu-150 wuil uuravealne

U q q q

Y v 1

] ' ! 5 d' < < v a v A a
drulngnsuinesesnudu-150 Wudatuayunisuistuininaveanslulssmelnglussuiiuniuas
nswtstuszauane1dn IneAniluieuas 98.00 Felagdrulngniuinasesnudu-150 \udaduayunan
vosnsutstunmueainendnsenisinedn 2 lneAnduiesay 59.50 edlngjauisaseysenisutedy
WavealIBUIEAUTINY ATLAT09RNON-150 Wuilinisauayumdn (Title Sponsor) Aes1ans 18U-150
an tneAndusesay 48.50 Tudunsivdelavanmadudatuayunsudsdunnueareunsosnuidu-150
wudndefiunuinvealvewnaiiuuniigafenisatenesaaiulnsiad Aadusesaz 63.00 sesasuAe
Une a awwdsdu Aadudesas 60.00 wardeseulay ivled, loduaiive Andufosaz 55.00 mudwy

@ ada a v oA A ]

4. irunRniidens1duALAT09RIEN-150 WUl
4.1 funTAufLasNaniuYl {RoURUUdoUNLTUYTEUATIAUALATEIRNDN-150 geanaglu

1Y

szaunn Andudesas 38.50 nediA1ade 3.85 fnouwuvasunudlvguesinaieshudu-150 1y

= Y 1

w3eshunfinanin Tusedvuin Amdufesar 40.00 IAnade 3.72 ludunisiauidundndueie
naeaLial grausuuasuaudlngiiiruafluseduunn Anlusesay 36.50 lnefinade 3.63 lnaide
fiansananuduaiusa dlnglvimunafieglussaunniiagn Anduiosas 34.50 drnade 3.96

ra o a

4.2 frunmdnwaluaznisduaiunisnain dulvgiiimuaiiisrfumsduaiuvienouuny
FsmnihuAanssuvielasaniseng 4 ednasieiiles eglusziuinniian TneAnidufesas 37.50 faads 4.09
nsidudiunidunsiisaivayuanisfiwanegsieilossnuiu eglussdiumniigagean TasAndu
Yoway 51.00 Aady 4.31 dusnnilimuaidensiudrunislunmsdiefmusnsinuealulssmelng
ogluszfuannitan Andufesas 43.00 Aady 4.08 greunuudeunuinudureuiiaiedduida-150
Tnsatuayuimsnuealneegluseduundiangean Anduiesas 54.00 aede 43¢ uagdrulng
anufangilaiinsaudndu-150 fdwswaivayulunmsiaumavoanelulssmalneeglussduun
fign Anifufevas 47.00 Aiade 4.14 uazsnngreunuuasUAmazFonfIAsRNYiNds azidoniadosia

Wu-150 Judusuusn Inedszauiimueieglussivinniianasgn lnefnduiosas 44.00 A1ade 4.03
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Y a

5. Msiesgilieuiisuriauafnenisiludadvayuiniaveanislulssinaresnsidud

Y 9

[ (%

\A3O9RALLEN-150 vesuruvlnuealnadiuunaume, 01y, s18ld, sEAunisine wazendin vesazuuusw
AUNTIFUATBALHAANN T ANUNINENEAILAENITAWASUNITAAN WALAUTAUARNLADASIAUALATDIAY

WBu-150 TnemsiSeuiisunsvaaauanil (t-Test) wagnsvnaaaua1ien (F-Test, One way ANOVA) 1Uusisil

¥ L% a

5.1 fimupfson1sdugaduayuinvaveanielulseinaresnsdufiaosnudu-150 1ol

Y

wilunauealveduunaiuma lagnsilTeuiiisunisnageudnil (t-Test) nudn WisduwunauneAves

wilunmuealneaeiu dwalmiruafdenisidudadvayuinmnveanislussmeremsdudiesosny

a

LB1-150 WANAIIAY TUAIUATIAUALASNAN AU LaSTIUAUARNIADATIAUANATDIANLDU-150 9e9d]

o 19

HodAgNszau .05
5.2 WimuadsenmsdudaivayuimnaueanieluusymeveinsduAa3enudu-150 vosuviy

Wavealng lagnisnaaauaen (F-Test) FLunm1Le1g nudn Wiedwunnueigvesinunnuaalnedy

) = a v A A

e nudn danabiviruainensdudatvayuiniaueanielulszimeavresmsndudnniownudu-150

Y ]
ada a v

Tduananeiu Tusmunnaneallagn158Lasun1TRaNN LazALLULIINT AUARTNABNIIEUAILATDIAY

o (%

101-150 egedidedAnyfisediu .05 waluaundufuaznanfusiinnuuanansiueddidedfgyfiseau

05 Faifiun1svegeulUSeuliisusen (Post-Hoc Test) YeviALARYBIRIUATIAUAUAE NEA AT LN

' % a o v

Aue1Y IABN1SVARRUAILEaLRER (LSD) nuii Viruafvesunurnuealvednnuuanseiy egrediduddiy

o

Niszdv .05 Turaee1esindt 20 U Auengsewing 21-30 U, Hsengdindt 20 U fduengsendng 31-40 U wag

39918911031 20 U fveny 41 Yauld

5.3 WimuadsensdudaivauuimnaueanieluusymeveinsduAnienudu-150 vosuniy

o

Wavealng lnensnageuAien (F-Test) Iuunauseld wudt Weduwunmusglavesununauealnei

e wud dswabiviauafsenisiludadvayuiniaueanislulszinavemsdudin3eshiuidu-150

Y 9
o A %

Taiwanenaiy egrefivedrAnfseau .05

o

5.4 vimupadsensludaivanuimnaueanieluusemeaveansduAnsenudu-150 vosumly
Wavealne lngnisnaaauaten (F-Test) FuunauszAumsfing wudi WeduwunauseAunsinyives

wiuravealnedsaiy wuii dwaliiruafdenisiludadvayuimiaveaniglulssmeavesnsdu

o o A

\A3eeRudN-150 launnareiu egradidedAyiisyau .05
5.5 WimuadsensdudaivayuimnaueanieluusymeveinsduAnsenudu-150 vosuiy

Wavealny lngn1snaaaudten (F-Test) IHUNANDITN WU aTuunmueITnvedLnunuaalne?

Y ¥ L% a

e wudn dawabiviauafsenisiludadvayuiniaveanislulszinavemsdudn3eshiuidu-150

Y 9

C-)

Talumnenai eg1edidedAegyfiszau .05

aAUTEnNa
1. Toyanuguvaswrurauealnelaun wme a1y 518ld sedunsiine o3 anurlursuealne
97u7u 400 AW wuwwaveadu g duwaaRInnINNARGs Lo TIUYIRVRIRNIMAUeA

Jufwimegglinnuaulalunisudsiusaznisfinausuannnitmend nediuunneglugengsening
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[
o w A

31-40 U uazdisnaligendn 30,000 v/ifeu Fullanuaenndesiu lnengudsnarnluieniidwens

Y

figrwatunisdnduls Mnanmdagunsidumadivumsudsduluidazaiagaeddaulssanuroudiegs
lpgAandvanumsudsdudetiniisnmegiuszann 100-150 Um mnwunRueaIiiuN YN SW ey

gdaunssuAlddedmiunsiuns Ae1ms Ardudvy Useneununisustuludaguiilusunsy

a g <

N13wdatud Aefiniade 6 da/dow Jevihliunurnueanagaunsomumadivunisudstuiawuls asdu

' [ '
aa o v A = [

nauwrunaueaniidswegs eluriveredinanffiauaenndesiuszdunisAinuiidiulngfiszdu

Y
=

nsanwegluszauUiggwsvsaisumi uarUsznauver@mluninauuisnenyu feesiineldifisane

fuAldieiiniu denndeiuauideves Phaiboonputtipong (2012) 304 BnSwaveansugalivayu
Aufiv (Sports Sponsorship) Tumsudstunnuealnenauansidesaniduanonsandnsaduavessi iy

lulwangammiazUSuama wud dnwaen1eusernseanivesEiiivunisudadunnvealnauaudnsilles

< = [y =

dndrulnglumavisuinnanunangs dsgaunsfinuUsyginanieifisuni tazusenousndwninau

£

uSENONYU

2. M3FudesduszneunTAUAIATeRILEY-150 Tushumsandianaud wuinguurussuoalne
dulng) dnsfuinnaudiaiesdiudu-150 Tao§innsaud inevaaesdu amisnandilal ussafusi
Ay wagndidued Fauvlavan) veardesiudu-150 IHiduesnad Jeaenadesfuununmsnainves
\P0spda-150 Tumsivunnauiivanevesdui uasAanssudaaiunismanaiunisatiuayuin fivi

Wienunsadndeangudmnewnuravealne Fdolungudmunaieiiuivaui wasdofianszuiums

[

fu3 Fsanansaarenisandmsduilunguidmanedindild nansAnwiesidasnadesiuwuifinniy

A1 = oA A = o ¢

»318UAI789 Wongmonta (2004) N1na118an31duA1I1 Ao 9 28 1ATaInueg dydnual 139n1509NLUY

L3

HAUTINAY IngesRusenaunsndus Usenaume Yensndun w3y & ussyioet JUnse nmanwal

Y

Wumas (Funulawan) wazan1unsnnuie G9esaUsenaumaltasyinlinsauaiidnwazanizaiunse

a‘ %

as1eanunssdliiuduilaafinuiiu Geaenndesiunuideves Supawongtanakarn (2014) 583 N35U3

u

aa o a

ATAUA BT U v UsIaAlunN JNLUATHaTUTIAMA NUTY NSTUIATIAUABTAUYLTYY
Yo ulnAlulANFNEMIUATUALUSHMNA AUNTIEaNLarNI5INTT JUSLAAaINNTasEandazanin
aadUszneuvasnAudliluegnad wu Munulavan dveaussydne JUnsaveaussydae lnedazwuy

12

AunssEaniazn1sandlaesitegluseduinn lnen1ssednuaynsandinsIdudn 1RnNNseuINnsiul
ATAUAMBTAU NI IVDEUTLNA

3. m's%?uj?ﬂ’rsn‘fluﬂaﬂuaquﬁmvﬂmuaamstuUismmaam%aﬁméu—wo WUINAULNUNAUDA
InganlngFuiuasvsuismsidudaivayunsudsiufmmmuoalulszmaveaniasiundy-150 Faduly
PaHUMIAAATIFDINsaTIssTUsTaUNsais SIS AuR AU sauayusuinTnsiane v
winuea Inssunsatuayunsudsiulussduiinmdasmsudeduluseduanendn dauunaueadanlng
iAamssuiazmsandwiumslinfudensdsnsviminienmsievenannsudsiuidudesmdn usile
apunufsnisafuayunsuistulusgduanendnvionisutsiulnedn 2 Sruruvesiiiarunsaszyie
siemsudeduldgnies fdnduiianas Ussanafesar 30 Fsenaunainnszuanimanlalusionisusadu

Waveadnordniunurnveadiulug dilvianuieuiunenisdnganvesUssinansalnedn 1 uanndd
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sulldfsnsudsdulusefufived fiinsTavandssnduiusuasnsidrdsununuealnediulvgunnndi
uenidevniifloasuniufesisnisudeduiiuelussfuienigu 23 T fiadosdudu-150 (Hugli
nsatfuayundn funuuriususaiesas 48.5 lannsnanddesenisutstulsgnies dsoradumen
nnswdstulusienisdenandunisudsdulussduenvuguogliiiv 23 T nssuaanudouainuy
Wavealneenaliinnwimsudstusesuiiundlugelng Soilfuunueaiuniiedsiamnsoandls
mamﬁm&m%ﬁaamé’aqﬁuLLmﬁmé’mmi%’Uifmm Malee Klary (2011) na1731 nwfin135u3 (Perception
Theory) LHunsfuivesusazyanaiinouaussnginssule q wwdusgfunisfuiananmuindouuas
Arwaunsnlunsirmevesaninlunouty 1 dedlafensiuiussneudeUssamdudaunsdatoma
NN

4. WmupATitlrens1dudia3eaduidu-150 veauulmuoalne wuirgnounuuasualasadlng
Fureunsdu sesidudiduiniesndifinunin uariimsianndndusiegnasaiian Inglvinzuuuey
Tusgduann uazilefinsanamiuduiiusie wiumuoalvelnzuuueselusyiumnniian Jeagvioulmii
fesziuviruaRnitironsidudyadeuan mnefamsiianuianiesisuallusuddeFosslaFossmi
Fsorafunaunainmsnszuiumsaiiaiauad Milvinauururavealneiinnisivy finmnuidn nszis
angmsiiangAnssulunisatduayu nnsAnwamunnansaluaznisdaaiuninain uiunnuead

[V

gavvimuaagluszauiniian MilusunisduasuvsenauwnudinurIuianssuvselasaNIsiig o o819

ol

soriles maitudrunislumstisaiuaunanisivimesdeiiossinuu madudumilslunisteiam
amsavealulszmalng auduveuiieiosnudy-150 Tinsaduayufnuealne anuidngiiled
a31duAdu-150 fdusmadvayulunmsimuaueanielulszmealne wasmingnouwuuasuaiuay
Lﬁaﬂﬁ'wﬂ%qﬁuyﬁwé’q svideniadosiuidu-150 1Wusuiuusn aenndasiu Teepapan (1999) finanads

wiasiuvesnsiiaviauafinintulianUssaunisallaensavesynna (Personal Experience) N15441534

a 1

) a 1 1 . . Y & a ! ! o Yo a
\JuauBnvesngusing 4 (Group Associations) n1sididuauniinvesnguene 9 agvililasudvsnauidie

a LYY

lnaiamgluesiruni wazdadudnsnadu q (nfluential Others) Minlaainuaraladilufnsedulariv

Aaa a A

yAAaNIBnSNaNauanTuLazAINST WU Hilerviy Juianudn nMslavan Juininsiyuyeuin

& ~ & s A %
JunSdumes iegdlalvindosniu

Y @

5. maSsuiilsuiruafsenisidudatvayuiniiaueanisludssimareinsidudnasony

Y

Wu-150 veawnurnvealvelaeduunaudnuazuszynsmans liun e 01y $18ld sedunsing way

ada

21N VBIALBUUTIUAUATIAUAILALHANN I AIUATNENYAIRALNITANESUNITAANN LAZATUNAUARNL]

AansIAUALASEIRNEN-150 WUl gudnvassUsEansmansdosunmang Fruaf luiiunsidud

ada a v A Y]

LAYNANSUY LAYSIUAUARTNLADATIAUAILATOIALLEN-150 TAUWANANA U 19lTedFuAsEaU .0

o

(6, ]

D

o o

WUREINUNTIIRUNAINDNEY NUTTAUARAIUASIEUAMAEN AR UTTAULANA 19 W1 TlTe A ATy T
AU .05 FennliunisvaaeulUIeuiisusnes (Post-Hoc Test) YaviAuARUeInIUATIAUALALHEN ot
Fuunaueny lngn1snadeuauaatead (LSD) wuii viruaivedunulauealnedinuuand ety ogedl
Tudndnyfiseiu 05 seving 99e1gindt 20 T fuengsening 21-30 T Ysengiind 20 T Auengszming

31-40 U wazd9engsiingt 20 U fveny 41 VAUl dudnwagsudssynsenans ausels ssdunsfing
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wara1dn uansneiu lifinaseriruafsensidudaivayuinmnveanelulssmaveinsduiniomi
Y150 Wwdeaiuuwafnves Serirat and others (2009) AnwiAmaudRaiuyanalidn e (Gender) 1u
AuUsisiauddsy Wesnumanwandeiwhliviauailunissuiuasnsdndulaunnsineiu Taedwlng

fninannnisidesguanilefideundusiutadnineenzegddulsemalne@ad fausssulunisdeagin

¥ v a

WA BLAZINAVINLANANTUBE19UN duD1e (Age) ANNLANANIYBIYARAIUAWRYINTIALABINTS

9

Tudud1vdousnisiiuannieiu Sedsnalinisuansarnudnfiunieviauaddanuuanaieiusay
yonwiloni nan1sAnunSiisdenadesiunuiseves Lachavanich (2010) davinisanwnriauaiiuay
anufisnelafiiroszdunusndensidudveddnsdmsiseteleliu Tuwnngaummumiuas Tngnanside
wunasusulssrnseansfiuanmeiuaziinasossduanuAniunisduiauad suaufionela was

AMUANALUATIEUATTUAIUANN & ALAnE1SAU

VOLEUDLLUY

1. wilumusalneaumadisunisudsduiauy Insununaveadulungduneaies dgageng

a A = '
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ABSTRACT

The purpose of this research was to study the level of buying souvenirs, fans, football clubs
and compare the selection of Police Tero football club fans' souvenirs classified by personal status
information. By quantitative research method. The sample group consisted of 320 fans who watched
football matches using systematic sampling. The tools used were questionnaires. The research found
that 1) Fans of the Police Tero football club team found that buying a souvenir of the Police Tero
football club fans in the overall picture has a high level of opinion. When considering each aspect
with the highest average value in terms of products and marketing promotion, followed by
distribution channels and the lowest mean value is the price, respectively and 2) comparison of the
selection of souvenirs for the Police Tero football club fan club found that Police Tero football club
fans have opinions on products such as gender, age, marital status, education level. The difference
was statistically significant at the level of .05. The price was the gender, marital status, and the
statistical significance at the level of .05. Distribution channels were different occupation, with
statistical significance at the level of .05. And marketing promotion, which is gender, age, marital

status, income, and statistical significance at the level of .05.

Keywords : Souvenirs, Police Tero Football Club Fans
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ABSTRACT

The present research study has been conducted based on the fact that prison is a place
where culprits are legally punished before being released to the society in a more decent
condition, disclosing the prison overflow problem, which directly affects most governmental
sections. That is, an idea to implement new technologies for the custody of outside intimates is
considered effective to keep them in confinement. The purposes of this research study were 1) to
study the theoretic concepts regarding the custody of outside intimates; 2) to examine problems
and difficulties regarding the custody of outside intimates; and 3) to seek solutions to problems
and difficulties regarding the implementation of electronic monitoring device in the custody of
outside intimates. The study was the qualitative one, in which an interview was employed. The
interview contained open-ended questions, which were deemed flexible to various perspectives.
The interview result was then logically analyzed in response to each research question. The results
revealed that the use of electronic monitoring device is an effective solution to problems and
difficulties regarding the custody and contributorily incurs a decrease in the numbers of intimates
within the prison. Also, such a solution can bring the communities to confidence and safety, giving
an opportunity to the intimates’ families to take part in the behavioral betterment of theirs. This
explicitly implies that keeping the intimates in confinement at the right place and timely manner is

a great solution displaying more advantages than does imprisoning them inside.

Keywords: The custody of intimates, Outside intimates, Electronic monitoring device, Ankle

bracelet
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ABSTRACT

The objective of this study was to study the quantity and quantity of raw material purchase
orders. The order of the customer by the information of the order of raw materials in 2016 is used
to analyze the total value of purchased raw materials by grouping inventory to select the most
important inventory or Group A, which will be valued at 70% to 80% of the value. All raw materials
and raw materials that are important to them are Group B, which is valued at around 20% to 30%
of the total value of raw materials. The theoretical calculation of the size of the order for a Dutch
model. Normally, to find the value of order quantity, save size and compare the total cost with the
form of Traditional Procurement The results show that total cost of inventory of Group A total 5
items have total cost. When comparing traditional procurement and new procurement, it was found
that the total cost of raw materials was 64,502 baht per year, while Group B cost of raw materials
It can be reduced to 105,835 baht per year, which is included Total inventory can reduce capital to

125,978 baht per year.

Keywords : Warehouse Management, Volume Suitable
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ABSTRACT

The purposes of this study were 1) to make an analysis on goods positioning of ABC type
within the warehouse; 2) to layout the warehouse; and 3) to reduce time spent on each reach of
goods. The data were collected from 50 samples, who were the company’s staff working within the
chosen warehouse. A questionnaire was employed as an instrument. The data then were analyzed
by calculating the frequency, percentage, average, and standard deviation (S.D.). The study results
indicated as follows: 1) An analysis on goods positioning of ABC type: The percentages of goods
were 35 for Group A (targeted at kids and teenagers), 41 for Group B (teenagers and women’ clothes),
and 25 for Group C (shows and souvenirs). The goods were categorized that way for an ease of
positioning, depending on how frequently those goods have been reached, 2) The warehouse layout:
Three types of warehouse layout were explored. (1) The present layout of warehouse: Group B’s
goods were placed in the front, followed by the A’s and C’s respectively. (2) The ABC-horizontally-
positioned layout of warehouse: The A’s goods were placed in the front near the quality-check
dock. This was suitable as the products have been distributed in a short duration; so have the B’ s
goods. Both of the groups contained goods of high flow and distributed nearly most frequently, so
the positions of them were deemed crucial. Compared to the formers, the C’s were least frequently
reached and therefore placed inside at the center instead so there could be a greater space in the
front. This would also bring an ease of process when the new arrivals were received. (3) The ABC-
vertically-positioned layout of warehouse: Positioning the A’s goods in a vertical row near the check
deck could provide a shorter distance and help reduce time. Also, it could be easier to observe

the staff’s performance in overall and remain a wider space in the front of the warehouse,

*Corresponding Author; Email: chattarat.ho@ssru.ac.th
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which additionally simplified the process of receiving and distributing goods as well. For the B’s
goods, they were put behind the A’ s and followed by the C’s, which were all positioned based on
their frequency of reach, and 3) An effective layout of warehouse could help reduce some time
spent on a reach of goods. Therefore, it is safe to make an analysis on goods categorization. Locating
each zone properly is an influential variable for making a plan for hallways within the warehouse.
Performing so precisely helps reduce time when searching for goods and allows individuals to reach
each of them faster. Moreover, the state that staff can store the goods and return them to the
labelled zone correctly contributes a lot to the flow of work and the staff’ s performance, resulting

in the work efficiency.

Keywords : Goods, Goods Categorization, Reducing Time
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ABSTRACT

The traceability Is one of the reasons that increase the consumer’s confident of buying the
product as the consumer is able to track the route of the product and also able to reduce the loss
of the company in the cost of returning product by the company itself. The traceability has 2 main
components which are tracking and tracing. As now there are so many technologies which can apply
to the traceability process and increase the efficiency of the traceability which will elevate the export
efficiency of the exporting of golden banana. So, the author decided to proceed and research on
the design of information technology pattern for traceability to increase export efficiency of golden
banana as the Thailand’s golden banana has a very high export potential especially for exporting to
Japan. The author was studied the literature review and related theory and did the in-depth
interview to identify the most suitable process and technology then design the information
technology pattern for traceability to increase export efficiency of golden banana. The evaluation of

the pattern was in a “Good” and “Appropriate.”
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Introduction

The traceability is one of the reasons that increase the consumer’ s confident of buying the
product as the consumer is able to track the route of the product and also able to reduce the loss
of the company in the cost of returning product by the company itself. The traceability has 2 main
components which are tracking and tracing. (Chen, 2013; Exposito, Gay-Fernandez, and Cuinas, 2013)

Tracking is the process which is able to track the whereabouts of the specific goods or
package. The benefit of this process can be illustrated as if one of the raw materials of the final
goods, which had been distributed to the consumers, was defected. The seller has to recall the
product which manufactured from the defected raw material which this process will help to reduce
the cost of recall and also increase the efficiency of the recall by the accurate information of the
products’ whereabouts. Another process is the traceability process. This process can trace the defect
of the final goods to the root of the problem which always is the supplier and also help to identify
the size of defect and process. This information will be transferred to the seller and distributor and
the problem should be solved in time. (Karlsen, Dreyer, Olsen, and Elvevoll, 2013)

As now there are so many technologies which can apply to the traceability process and
increase the efficiency of the traceability which will elevate the export efficiency of the exporting of
golden banana. (Qian, Yang, Wu, Zhao, Fan, and Xing, 2012; Wang, Yang, and Gu, 2012; Tarjan, Senk,
Tegeltija, Stankovski, and Ostojic, 2014). So the author decided to proceed and research on “the
design of information technology pattern for traceability to increase export efficiency of golden
banana” as the Thailand’ s golden banana has a very high export potential especially for exporting
to Japan but the problem was started from the huge flooding in 2011 which caused the major decrease

| the golden banana supply.

Literature Review

In this research, the authors did a secondary data research about the design and development
of the traceability information technology prototype of the agriculture product. There was a research
about the traceability systems which are an inseparable part of international business and are
essential in manufacturing and supply chain management systems. The advantages of the
traceability system are more obvious for products that are exported and those imported from
overseas. Traceability is highly important in food management and for products with short expiry.

In recent years there have been several investigations and publications on traceability
systems criteria especially in the food industry in the US, Europe and Southeast Asia (Lavelli, 2013;
Liao, Chang and Chang, 2011; Olsen and Borit, 2013; Yan, Shi and Huang, 2012). And also, there was
a research indicated that the traceability of data through transformation stages of each individual

food product, starting from raw products and to the final product, as well as printing the key data
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on the product package, adds to the consumers’ trust in product quality. For each food product,
it is necessary to track data starting from the stage of raw products farming, through food processing,
transport, warehousing, to retailing and reaching the end consumer. In order to allow insight to the
key data to the user (mostly end consumer), this paper suggests recording the data on the product
package in the form of a quick response two- dimensional barcode (QR code) in key points of the
product’s life cycle.

For efficient functioning of the proposed system, it is essential to ensure fast and reliable
operation through proper placement of the QR code on the package during production, and fast
and easy data reading by the product consumer. This paper presents the results of a readability
analysis of QR code of variable contents, size and data error correction level, which are read by
smartphones running an Android platform. The experiments were performed with various types of
base material on which the code was printed. Furthermore, QR code readability analysis was
conducted in the case when there is a geometric deformation of the code. Based on the detailed
analysis of the collected data, it can be concluded that QR code readability is not directly influenced
by the number of coded characters, or by the error correction level, but only by the size of modules
that constitute the code.

Furthermore, the results show that the change of the base material does not influence the
read time, but influences the code readability. The paper further presents an example of the
proposed traceability system, where the QR codes are used for data tracking and tracing for fruit
yosurts, based on the recommendations gained through the readability analysis. This traceability
system concept is universal and can be used for various products with slight modifications. Another
research found that traceability systems can also bring other benefits to production systems and
supply chains. In the literature these benefits are extensively discussed, but studies that quantify
them are scarce. (Saltini and Akkerman, 2012; Shakiba, Jit Singh, and Abdullah, 2015).

In this paper we propose two hypothetical improvements of the traceability system within
the chocolate production system and supply chain and we illustrate the resulting benefits by using
a case study. Based on the case study, we quantify the influence of these improvements on
production efficiency and recall size in case of a safety crisis by developing a simulation tool. These
results are aimed to illustrate and quantify the additional benefits of traceability information, and

could help food industries in deciding whether and how to improve their traceability systems.

Research Objective
1. To study the suitable information technology pattern for the traceability process of

exported golden banana.
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2. To design the suitable information technology pattern for the traceability process of

exported golden banana.

Research Methodology

Research Design

This research was designed as a quantitative research.

Sample

The sample of this research was purposively selected from information technology users
working in the companies of exported golden banana.

Research Instrument

A questionnaire and an I0C from were applied to collect data from the information
technology users working in the companies of exported golden banana.

Data Collection

In the data gathering process, the researchers retrieve the data as followed.

1. Study and analyze the academic database and related research.

2. Study the current exporting situation of the golden banana.

3. Study the traceability pattern of the agriculture product.

4. Analyze and design the traceability system of golden banana.

5. Test the prototype of the traceability system of golden banana.

6. Edit and correct the traceability system of golden banana.

7. Test the suitability of the traceability system of golden banana.

Data Analysis

In the analyze process, the researchers analyzed the suitability of the traceability system of
golden banana by using IOC (index of concordance)

An index of -1 can be interpreted as complete agreement by all experts that the item is
measuring all the wrong objectives. An index of +1 can be interpreted as complete agreement by
all experts that the item is measuring all the correct objectives.

After the IOC method was applied to the responses of the judges’ agreement, the obtained
scores were compared with the criteria. The statements which could be accepted to be the
statements included in the pilot form of the scale should obtained I0C value between 0.50 - 1.00.

So, the I0C value of the question should be more than 0.50 in order to make the traceability
system of golden banana suitable.

After the first phase, when the research team collected data from in-depth interviews, which
are experts, the research team will analyze the data in accordance with the qualitative data analysis

guideline.
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Findings

In the analysis and design of information systems for traceability of golden banana, the
process can be divided into 6 parts which are (1) Tracking Product (2) Import GMP-data (3) Import
GAP-data (4) Import export-data (5) Label Print and (6) Sign out

Table 1 The result of IOC of Traceability System of Golden Banana’s Supply Chain

Level of IOC
Detail
+1 0 -1 Result of 10C
1. Golden Banana’s Supply Chain Model 3 0 0 1.00

From table 1, it was found that the result of IOC of traceability system of golden
banana’s supply chain model had a mean of I0C at 1.00 which means that the golden

banana’s supply chain model was good.

Table 2 The result of I0C of Information Technology System

Level of IOC
Detail
+1 0 -1 Result of 10C
1. User Recognition Technology 3 - - 1.00
2. Database Design 3 - - 1.00
3. Traceability System User Interface 2 1 - 0.67
4. User Interface Design 3 - - 1.00
5. Accuracy of the System 3 - - 1.00
6. Ease of the System 3 - - 1.00

From table 2, there was found that the result of IOC on information technology system on
user recognition technology, database design, user interface design, accuracy of the system and ease
of the system equal to 1.00 which mean that the level is good. While the result of traceability system

user interface was at 0.67 but still in a good level.
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Table 3 The Result of IOC of User

Level of IOC
Detail
+1 0 -1 Result of 10C
1. User 3 - - 1.00
2. Completeness of Export Data 3 - - 1.00
3. Accuracy of Export Data 3 - - 1.00
4. Ease and Quickness of Traceability Test 3 . B 1.00

From table 3, the result of I0C of user in the user, completeness of export data, accucary of
export data and ease andquickness of traceability test were at 1.00 which mean that the level of

IOC is good and appropriated.

Discussion and Suggestion

From the fundamental of supply chain which include inbound Logistics, outbound Logistics
and reverse Logistics which the reverse logistics is the main concept for the traceability system in
this research. After the result of this research came out, the most essential data for the label are
export data, fruit data and GMP data. These data will show the origin of the product and will reduce

the cost of operation in order that there is a recall of the defected goods.
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Abstract

Job Rotation is a widely accepted practice for employees learning in many organisations.
The objective of this research is to use the Job Rotation concept as a career development
mechanism for Management Trainee Officers (MTO’s) and assess the mediating effect of employee
learning. As different organisations hiring MTO’s, this research proposes them to use Job Rotation to
develop the career of newly recruited employees. The data are collected from 320 MTO’s of
different commercial Banks located in Rawalpindi, Islamabad, and Peshawar. Structural Equation
Model (AMOS) is used to test the model. Overall results show a positive and significant association
between the constructs. Research reveals that job ration is a significant factor for employee career
development and employee learning partially mediates the relationship between job rotation and
career development. Research can be generalised to the banking sector and other organisations
which are offering MTO programs. This research can help fresh graduates to build their career through
a job rotation process, as they can learn by rotation of their position. The limitation of this research
is the data collection time framework, mono method and crosses sectional approach is used, in

future mixed research method can be used to explore more about job rotation concept.

Keywords : Job Rotation, Employees Leaming, Career Development, Management Trainee Officers (MTO’s)
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Introduction

To get a competitive edge over the competitor, organisations are looking for competitive
advantages. Employees having multi-skills is also a tool to get a competitive edge, and job rotation
is a process which develops employees multi-skilful. Organisations use job rotation in an efficient
way than regular training, through this, employees will get practical experiences and it will develop
employees, it also gives organisation competitive edge (Blashka, 2007). Job rotation is a process to
change the position of an employee from one job to another job (Edwards, 2005). The process
through which an employee can develop some new relevant skills. An employee should not expect
at the start that he will perform the entire duties and tasks of the new position, but he should
expect first to develop the new and necessary skills to carry on the new job (Oregon, 2004).
Job rotation is a lateral transfer between different jobs in an organisation, the rotated employees do
not get that position forever and sometimes they do not back to previous jobs. Rotation can also
have a function of staffing (Campion et al., 1994)

Through a job rotation process, organisations can improve product flexibility, employee
satisfaction and reduce the risk of musculoskeletal disorders (MSDs) (Dan Macleod March 2006).
Erikson and Ortega (2006) explained job rotation with some theories: employees learning theory says
that rotation will make employees more versatile, employer learning theory says by job rotation
employer would able to know about employees capability, and according to employee motivation
theory rotation makes the job more interesting, and it reduces boredom and fatigue. Job rotation is
an administrative control that can reduce musculoskeletal injury and fatigue. (Jonsson, 1988,
Anderson 1988, Doelen and Barsky 1990, Hazard et al. 1992). Some authors have declared job
rotation is time-wasting and costly phenomena by providing direct training and learning process
(Campion and McClelland, 1991, 1993; Feldman, 1981; Louis, 1980; Ostroff and Kozlowski, 1992;
Quartly, 1973; Zeira, 1974). However, it is proven by some scholars that job rotation has a positive
relation to some benefits, knowledge and skills outcomes and negatively related to cost perceptions
(Campion et al., 1994).

Job Rotation phenomena possess rare literature in terms of employee’s career development.
This research is aim to prolong the scope of Job Rotation literature by adding the notion that JR is
a career development mechanism for MTO. Mostly organisation hires fresh graduate candidates for
the MTO program; at this stage graduates try to get practical knowledge. Job Rotation is a single easy
way to know about the various department of organisation and hence they can develop their career
also by knowing different skills, knowledge, and information about different jobs.

Job rotation is an on-the-job training process to cultivate the future of management trainees
by moving from one position to another position to increase their understanding and credentials in

all different areas (Kraimer et al., 2001). Job rotation can also be considered as an alternative tool

INYIGYUIRNNSSUIIA-NISIANIS UHIONEIZISIBnnaouguun
67



g1sasudnNssuazNIsIANIs UN 4 150UUNSIAL - SUONAL 2562

for job designing, that allow employees to know about different jobs skills from different
departments, it also eliminates employees fatigue caused due to boring job assignments, these new
challenges motivate employees again which also increase employees morale to improve output
(Dunning et al., 2005). Eriksson and Ortega (2002) suggested that by taking job rotation as an
employee learning tool, by well-designed manner, it develops the employee. According to
Champion et al. (1994) job rotation has two effects: first an employee who avail rotation opportunity
he/she gets to experience more quickly than others who do not avail rotation. Hence job rotation is
a useful tool for career development. The second effects are that an employee who avails rotation
opportunity acquires experience in more areas as compared to those who do not get this
opportunity. Therefore if employees get rotation opportunities more then it is easy to train him to
make him a generalist. For example, according to Ouchi (1981), due to more rotation of employees,
Japanese companies can explain, that is why their employees are more generalists than a specialist,
by comparing them with U.S employees.

The objective of this study is to develop a meaningful concept of job rotation, through which
organisations will able to develop the career of Management trainee officers (MTO’s). Different
organisations in Pakistan are offering MTO’s programs such like State Bank of Pakistan, private
commercial banks, and different organisation like Pakistan State Oil (PSO), Shell, Pakistan Tobacco
company, and Serena hotel, theses are a well-known organisation which offering MTO’s programs.
This study analyses that job rotation is an employee’s learning process through which the career of
MTO’s will be developed by proper rotation among different tasks. Employees' career could be
developed through different activities and exercises; one of them is job rotation through which

employees can obtain work experience (Campion et al., 1994).

Research Question
1. Is there any relationship between job rotation and employee learning?
2. Does employee learning construct affect the career development of employees?
3. Does employee learning constructs mediate the relationship between job rotation and

career development constructs?

Research Objective
1. To identify the relationship between job rotation and employee learning.
2. To study employee learning construct effect on career development of employees.
3. To identify the meditation effect of employee learning between job rotation and career

development constructs.
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Literature Review

In past job rotation was taken with different perspectives, from studying past literature, this
study argues that job rotation is helpful for Management training officers (MTO’s) to develop their
career. Macleod (2006) says, through job rotation organisations can improve product flexibility,
employee satisfaction and reduce the risk of musculoskeletal disorders (MSDs). Job rotation is a
process that decreases employee’s monotony, fatigue, and boredom created by mass production
and job specialisation (Yoder et al. 1958). Job rotation can be used to develop a proper schedule
for work (Carnahan et al,, 1994). It develops the workers’ skills where they can be used in the
absence of other workers. This study argues that job rotation provides a learning opportunity through
which MTO’s will able to develop their career. Workers are one of the most valuable assets that any
company possesses (Tharmmaphornphilas and Norman, 2007). Therefore, research on job rotation
has been focused that it is the process of management of employees and to develop their career
(Campion et al,, 1994; Hall, 1984; Wexley and Latham, 1981).

Seibert SE et al. (2001) declared job rotation as cross-training, through which employees of
any department can learn a variety of job skills it is also a practical approach to improve and expand
the job assignments. It is also an on-the-job training system to cultivate the future of management
trainees by transferring from one department to another department to increase their understanding
and credentials in different areas (Seibert SE et al. 2001). Job rotation can also be considered as an
alternate for job designing (Dunning et al. 2005).

When the organisation is implementing job rotation, then they must keep in mind about
employees' work experience quality rather than quantity. The organisation should keep care about
employee’s interest, capacity and arrangement of timing when the organisation plan for the next
rotation (Campion et al,, 1994). Therefore, again and again, job rotation may not be productive;
factors such as employee learning attitude, background, and task similarity should be taken into
consideration for the job rotation process.

Job rotation and Employees learning

The relationship between job rotation and employee learning can be perceived as; if there
is job rotation opportunity then MTO,s have a chance to avail of this learning opportunity. Several
models (Campion et al., 1994; Eriksson and Ortega, 2002) link Job Rotation to employee learning.
Erikson and Ortega (2006) explained job rotation with some theories, according to employees'
learning theory rotation will make employees more versatile, employer learning theory says by job
rotation employer would able to know about employees' capability. By taking job rotation as an
employee’s learning tool in an efficient way, it develops employee (MTO) abilities. According to
Campion et al. (1994) job rotation offers two different effects, first an employee who gets rotation

opportunity he gets to experience more quickly than others who do not avail rotation. Hence it is a
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useful tool for career development. Secondly, if an employee who gets rotation opportunity
acquires experience in more areas as compared to those who do not get this opportunity. Employees
must rotate when they learn more about their old job, but if new technology is introduced in the
organisation than employees should focus more on their current job (Ortega, 2001). According to
employee learning theory, employees that rotate more gain more experience than others. (Eriksson
and Ortega, 2002). Jaime Ortega has clearly explained that there is a positive relationship between
job rotation and employee learning. According to Jaime Ortega, Job rotation provide an opportunity
to the employer to learn about employees abilities, It is a learning phenomenon and much profitable
than specialisation, learning theory claim that employee should be rotated if he has learned enough
about his current job (Jaime Ortega 2001).

Learning and MTQO’s Career Development

The learning behaviour of workers is associated with career development (Dijk, 2004).
The concept of career development was first advanced by Axelrad et al. (1951) who proposed that
occupational choice is a developmental process that occurs over several years. The objective of
career development is that development should be for all employees, not only for potentials
employees (MclLean, 2002). Career development is the total constellation of psychological,
economic, physical, educational, sociological, and enhance factors that combine to shape the career
of an individual over the life span (Sears, 1982). Management should require to rotate their employee
in a predetermined fashion to train and multi-skilled them (Anselmi and Sundarrajan 2000).
Job rotation enhances employees’ business Knowledge more than technical skills. (Stites-Doe).
Job rotation is a process of on-the-job training for improving the skills and understanding of the
management trainee. (Chang, 2009). Researchers revealed that the learning process has a significant
and positive association with human development (Khan, M., Bilal, H., Mateen, A,, and Haq, Z. 2017
and Khan, M., Sentosa, ., and Salman, F. 2018).

This diagram is presented by Evaluation of Learning and Development at UNESCO (McGuire,
MacCoy and Perrin, 2010) to develop employee.
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Table 1 Learning Mechanism

Participation in self-study programs: One to one learning:
- Professional reading knowledge base study - Cross-training by another colleague
- Videos base knowledge - Coaching to train employees
- E-learning: CD-Rom, online learning - Mentoring to aware employees

- Knowledge-sharing to help out each other

- To update each other

Group sharing: Action learning:
- Workshops to improve knowledge - On-the-job training to learn more
- Seminars to increase understanding - Task-based training
- Video-conferencing to share knowledge - Assignments
- Team projects to enhance the capacity - Team Projects
- Networking

To learn new ways of cooperating and planning in an organisation, this will not make
effective in present responsibilities, but will also help them in creating new practices for the future
(Boud and Garrick, 1999). Many researchers argue that learning is now essential for the organisation
to survive against a competitor (Senge, 1990; Argyris, 1993; Schein, 1993; Boydell et al. 199).
They argue that learning has more importance because organisations have to respond quickly to
external environment changes (Marsick and Watkins, 1999; Chivers et al., 2000). The organisation
must anticipate the environment and highlight the changes to survive in the market. Some scholars
say that due to change in the external environment, new technology and product arising in the
market for those organisations have to acquire new skills and knowledge. Learning is also essential
for organisational survival and it also gives competitive advantages to the organisation. (Alan John
Coetzer, 2006). Career development has remained a shared responsibility of employers and
employees (Boudreaux,2001 and Brown,1997). Some scholars have determined the impact of
learning behaviour and opportunities to learn during their work; they also find out that career
development depends on both things, the working environment which provide learning
opportunities to employees and individual characteristics in the form of learning attitude (Van der

Sluis and Poell, 2003).

Hypothesis

H1: There is a significant positive relationship between job rotation and Employee (MTO)
learning.

H2: There is a significant positive relationship between employee learning and MTO career

development.
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H3: Employee learning mediate the relationship between job rotation and career

Job Employees
Career
Rotation L i
earning development

Figure 1 Conceptual Framework

development.

Research Methodology

Research Design

This research was designed by using a quantitative research methodology.

Population and Sample

The sample used in this research was 320 Management Trainee Officers ofdifferent
commercial Banks located in Rawalpindi, Islamabad, and Peshawar. The probability sampling method
is used and a simple random sampling technique is used.

Research Instrument

360 Questionnaires were distributed in which 320 are collected. The questionnaire consists
of four sections. In the first section, the demographics of the subjects are measured. The second
section consists of question-related to job rotation, the questions are adopted from previous studies
of Brunetto and Farr-Wharton (2000) , Knight et al. (2008). The third section questions are related
to Employee learning, the questions are adapted from the studies of Richard Olorunsola (2000), Alan
John Coetzer (2006), and Ju Long (2009). The questions in the fourth section consist of career
development and are adopted from Alan John Coetzer (2006), and CIPD annual survey on learning
and development (Chartered Institute of Personnel and Development, 2006). All survey items,
except for the demographic variables, had a five-point response format ranging from 1, ‘strongly
agree’, to 5, ‘strongly disagree’.

Data Collection

Data for this research are collected from Management Trainee Officers of different
commercial banks located in major cities of Pakistan like; Islamabad, Rawalpindi, Peshawar.

Data Analysis

To evaluate the reflective measurements model, this study examined outer loadings,
composite reliability method for internal consistency, average variance extracted (AVE) for
convergent validity. Initially, the measurement model was confirmed for convergent validity, by using

factor loadings and for internal consistency, composite reliability is used. This study used SmartPLS
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3.2.8 to test the model and justify the hypotheses. A bootstrapping technique was directed, through
3000 iterations, to detect the statistical significance of the path coefficients (Chin et al., 2008).

Findings

Table 2 Reliability and Convergent Validity

Average
Cronbach's Composite Variance
Constructs
Alpha Reliability Extracted
(AVE)
Employee Learning 0.739 0.748 0.601
Job Rotation 0.733 0.750 0.607
Management Trainee Officer Career Development 0.776 0.704 0.547

Measurement model assessment was firstly done by assessing construct reliability and
validity. The results indicate that Cronbach’s alpha coefficients of all items ranging from 0.739 to
0.776 were higher than the proposed value of 0.7 (Kannana and Tan, 2005). Additionally, for testing
construct reliability all the composite reliability (CR) values of all the items ranging from 0.750 to
0.750 were higher than the proposed value of 0.7 (Werts, Linn, and Joreskog, 1974; Kline, 2010),
which satisfactorily specifies that construct reliability is fulfilled as shown in Table 2. Therefore, the
achieved Cronbach’s Alpha and CR for all constructs were considered to be sufficiently error-free.
Factor loading method was also used to assess indicator reliability, researcher’s hair et al., (2010)
suggests factor loading should above 0.50, in this research factors loading for all the indicator were
above 0.50 as mentioned in figure 2. Table 2 results display that all AVE values were higher than the
proposed value of 0.50 (Hair et al.,, 2010) ranging from 0.547 to 0.607. Hence there was no problem

with AVE of all constructs as its value stands above 0.50.

Table 3 Discriminant Validity Fornell Lacker Method

Management
Employee Job Trainee Officer
Constructs
Learning Rotation Career
Development
Employee Learning 0.774
Job Rotation 0.228 0.774
Management Trainee Officer Career Development 0.22 0.35 0.739
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To assess the discriminant validity of the measurement model Fornell-Larcker method was
used in this study Table 3 shows the square root of the AVEs on the diagonals, as represented by
the bolded values, and the values are higher than the correlations between constructs. This indicates
that the constructs are strongly related to their respective indicators compared to other constructs
of the model (Fornell and Larcker, 1981; Chin, 1998). Hence results show a good discriminant validity.
Furthermore, the correlation between exogenous constructs is less than 0.85 (Awang, 2014).

Therefore, discriminant validity is successfully obtained.
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Figure 2 Measurement Model
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Figure 3 Bootstrapping to assess the significance level and mediation

The structural model assessment, as shown in Figure 3 and Table 4 reveals the results of

hypothesis tests. In this study, all hypothesises are accepted as p <0.005 was obtained. H1: Job

INYIGYUINNSSUIANISVANIS UHIONYIGISBNaouguun
74



g1sasudnNssuazNIsIANIs UN 4 150UUNSIAL - SUONAL 2562

Rotation has a significant and positive impact on Employees Learning; this hypothesis is supported
(B = 0.206, t= 11.184, p <0.001). H2: Employee leaming has a significant and positive impact on

career development, results mentioned in table 4 justified this hypothesis (B = 0.4, t= 8.121,
p <0.001).

Table 4 Hypothesis testing

Original Standard
Sample T Statistics
Association Sample Deviation P Values
Mean (M) (JO/STDEV))
(0) (STDEV)
Employee Learning -> Management
0.400 0.418 0.049 8.121 0.000
Trainee Career Development
Job Rotation -> Employee Learning 0.538 0.544 0.048 11.184 0.000
Table 5 Mediation Effect
Original Standard
Sample T Statistics
Hypothesis Sample Deviation P Values
Mean (M) (|O/STDEV|)
(0)) (STDEV)
Job Rotation -> Employee Learning
-> Management Trainee Career 0.215 0.228 0.036 6.06 0.000
Development

Hair et al., (2017) suggested in case of testing mediating effect, researchers should use the
bootstrapping method of Preacher and Hayes (2004) and Preacher and Hayes (2008). In this study
after using the bootstrapping method, the results mentioned in table 5 reveal that there is significant

and positive mediation but its partial mediation as job rotation has a significant impact on career

development (B = 0.215, t = 6.06, p <0.001).

Table 6 R-Square

Constructs R Square R Square Adjusted
Employee Learning 0.289 0.287
Management Trainee Career Development 0.16 0.158

Table 6 shows the results of R-Square, overall 16% variance os observed in endogenous

variable career development.
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Figure 5 IPM Model

Table 7 Importance Performace

Constructs Management Trainee Career Development
Employee Learning 0.397
Job Rotation 0.199

As revealed in Figure 5 this study “plotted the total effects scores and index values” in a
priority map, and it can be perceived that Employee learing is a very important factor in determining
career development due to its relatively higher importance values compared to other constructs in

the proposed model. Job rotation is the second important factor in determining career development.

Discussion

Due to the rapid change in technology and the globalisation concept has changed the career
development dramatically. (Marieke S. van Dijk, 2004). The organisation needs to create a learning
opportunity for career development to encourage learning behaviour at all levels (McLean, 2002).
Different researchers have proved that job rotation provides a learning opportunity and Jaime Ortega,
2006 mentioned that job rotation is a learning mechanism. The employee's learning theory argues
that if employees learn a job thoroughly, then they should change the job to learn something new.
Coryell (2011) describes that job rotation provides a career development pathway for Information
Technology (IT) staff.

To enrich the literature of job rotation, this empirical research identified, if job rotation
provides learning opportunity, then Management Trainee Officers will learn new knowledge and
skills this will help in developing their career. The result of this research is witnessed for the

achievement of research objectives and justification questions. The first objective of this research
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was to find the impact of job rotation on the MTO learning process, (table, 5) result shows there is
a significant positive relationship between Job Rotation and MTO learning process (B = 0.206,

t = 11.184, p <0.001). The research second objective is also proved from (Table, 5) that there is a

significant positive relationship between the MTO learning process and MTO career development

(B = 0.4, t = 8.121, p < 0.001). Results mentioned in table 6 justified that employee learning partially

mediates the relationship between job rotation and career development.

Conclusion

Every organisation wants multi-skilled employees to get a competitive edge over the
competitors. Employees who know multi-skills, not only they can secure their job but they can
reduce the cost of the organisation. Employees can acquire skills and knowledge through training or
job rotation. Past literature suggests that training is costly than job rotation. Job rotation and
employee learning have been used to develop the career of Management Trainee Officers. This
paper describes how job rotation helps MTO’s to learn about different departments and acquire
different skills from that rotation and how these skills and knowledge enhance their career. Some
researches suggest that rotation is related to leamning and skill acquisition. Cognitive consistency
theories (Festinger, 1957; Heider, 1946) propose that if the employee is rotated with a high rate, the
employee will view the rotation positively. Some of the previous researches suggest that employees
are rotated with they learn the knowledge and skills. Survey of different organisation’s employees
suggests that employees that are rotated frequently are more satisfied with their job than those who

are not rotated.

Suggestion

Organisational structure and culture are changing very quickly due to globalisation and
Information Technology. Human resources are considered now as capital and to develop human
resources is very important for organisation survival. It is considered now to bring multi-skilled
employees to reduce costs and set a competitive environment. Through this research, we are
bringing a new concept about job rotation that will develop the career of MTO’s. The reliability of
data of this research giving a message to organisations which are offering MTO’s programs, to rotate
their MTO’s in order to develop their career. The banking sector of Pakistan is srown up very fast
and offering MTO’s programs if they rotate them then it will develop their career. Job rotations
provide learning opportunities and new positions, from each experience they will learn. If the banking
sector and other service rendering organisation rotate their MTQO’s, then they will learn different

tasks and knowledge. If any employee is absent, then other employees who are rotated and trained,
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he/she will handle the job and the organisation working process will not stop. This research can be

practically applied by all those service rendering organisations which are offering MTO’s programs.

Research Limitation

The limitation of this research is only a cross-sectional data collection method is used.
In future longitudinal data collection methods can be used to see validate further the job rotation
impact on MTO career development. Another limitation of this study is mono-method, in future

researchers can use mixed-method to analyse the credibility of the model.
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ABSTRACT

The purpose of this study is to screen the data of the study and conduct a preliminary
analysis on the relationship between training and development and intrapreneurial behavior. A sum
of 600 questionnaires were distributed to the employees in oil and gas industry in Irag. The
proportionate stratified sampling method was used; equally all necessary processes were followed
to satisfy the multivariate analysis assumptions. The internal consistency, convergent validity and
discriminant validity were all tested. The data were arranged in the smart pls software version 3.2.8.
The result shows the data of training and development have a significant impact on intrapreneurial

behaviour.
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Introduction

Nowadays the growing needs to understand the effects of the human resources practices
(HRP) and intrapreneurial behavior (IB) on organizational performance have been expedited globally.
The increasing pressures and competitions between the globalized organizations are led to efficient
studies on HRP and IB. The current study aims to explain employees’ intrapreneurial behaviors by
focusing on the human resource practices such as training and development. Based on the literature
review and conceptualizations of the concepts, it is found meaningful to examine the relationship
between training and development and intrapreneurial behaviours in oil and gas industry in Iraq.
Thus, the main concerns of this study are understanding the influence of training and development

on intrapreneurial behaviours.

Literature Review

Training and development

Training can be defined as one of the investments on the human assets of the organization
(José Chambel and Sobral, 2011; Noe, 2003). It can also be considered as the useful means which
will help to foster change through demographic shifts, market competition, restructuring of the
organization and the technological innovation (Martinez-Ros and Orfila-Sintes, 2012). employees are
required to continuously update their knowledge, skills, and work habits, and organizations to invest
highly in the development of their human capital (Ilgen and Pulakos, 1999). Training and
development are a systematic process to improve the efficiency of people by enhancing their work-
related skills and skills (Swanson, 2001). Training relates to the method of conveying certain abilities,
while development relates to the learning chances generated to assist increase the growth of staff.

Intrapreneurial behavior

Intrapreneurial behaviour defined as the search for new or innovative solutions to the
problems faced by the firm, and the enhancement or development of new and old services/
products, administrative techniques, markets and technologies for carrying out functions in the firm,
as well as seeking ways to outperform competitors and create strategic changes (Antoncic and
Hisrich, 2003). intrapreneurial behaviour is defined as the employee’s voluntary behaviour to search
for innovative ways to improve the organization’ s performance (Valsania, Moriano, and Molero,
2016) . The intrapreneurial behavior (IB) concept is labelled as employee behavior which is
represented by innovativeness, taking risk, and proactiveness (Antoncic and Hisrich, 2003; Covin and
Slevin, 1991; Tastan and Guicel, 2014). IB the combination of staff innovativeness, proactiveness and
taking risk, (De Jong, Parker, Wennekers, and Wu, 2011). EO differs with IB only by the level analysis,
while the earlier focused on the firm level analysis the later focuses on the employee level of

analysis.
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Training and Development (TandD)- Intrapreneurial Behavior

According to (Tharenou, Saks, and Moore, 2007) the goal of training is to enhance the
organization effectiveness. It also demands an influence on employee’s performance, as well as in
relation to organizational performance which is mediated by means of employee’ s performance.
(Bishop, 1994; Black and Lynch, 1996) indicated that employer- provided training raises subjective
productivity measure by almost 16%. Stressing the importance of career training development,
(Evans and Lindsay, 1999) reported that the massive training program embarked upon at the Coors
Brewing Company in Golden, Colorado, resulted in improved employees passion for the job and
pride in their jobs, which translated into measurable improvements in productivity, a remarkably
low turnover rate, and the delivery of quality product and service. (Aguinis and Kraiger, 2009) said
that training improves the overall organization profitability, effectiveness, productivity, and revenue
and other outcomes that are directly related to the training in improving the quality of services.

Thus, we also argue that human resource practices such as training and development have
a significant effect on Intrapreneurial Behaviour (innovativeness, proactiveness and risk taking) of

employees. based on the discussion above, the following hypothesis is formulated for the study.

Research Objective

The purpose of this study is to screen the data of the study and conduct a preliminary

analysis on the relationship between training and development and intrapreneurial behavior.

Hypothesis

There is a significant relationship between the Training and Development on

Intrapreneurial Behaviour

Research Methodology

Research Design

This research was designed by using a quantitative research methodology. So, a questionnaire
was applied to collect data.

Sample

The sample used in this research was 600 employees in oil and gas industry in Irag.
The initial sample size for this research is consisted of 600 respondents. This sample size is concluded
from the targeted companies. However, 23 responders are removed from analysis due to the failure
of answering more than 30 % of the questionnaire items. Then, the final sample size for this study

is consisted of 382 people. Table 1 summaries the data analysis screening for this work.
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Table 1 Data Analysis Screening

Description Count
Total survey distributed 600
Survey Answered 410
Less than 30% answers 23
Valid survey 387
Final survey selected for analysis 382

The sample included 13.6 % of females and 86.4 % of males. The highest number age of
employees was between (26-30 years) with 52.6%, Additionally, 38.5% of the sample have high
academic qualification (Master and Doctorate), 52.9 % of the responders have degree certificates,
and 5.7 % have diploma certificates.

Research Instrument

A questionnaire was applied to collect data. The scale of training and development is
adopted (Sam Jayakumar and A, 2014; Umasankar, 2015). The scale of training and development
consisted of 7-items questionnaire. Also, the scale of Intrapreneurial Behavior is adopted from
(Farrukh, Chong, Mansori, and Ravan Ramzani, 2017) to measure the employee’s perception. It was
conceptualized as second order reflective-reflective model. The scale of Intrapreneurial Behavior
and consisted three groups innovativeness (5-itmes), proactiveness (4-items) and risk taking (4-items).

The proportionate stratified sampling method was used; equally all necessary processes
were followed to satisfy the multivariate analysis assumptions. The internal consistency, convergent
validity and discriminant validity were all tested.

Data Collection

A sum of 600 questionnaires were distributed to the employees in oil and gas industry in
Irag. To collect information, a survey questionnaire is was distributed to three major oil and gas
companies in Irag. The total number of employees in the selected companies are 61,387 employees.
The questionnaire paper is manually administrated to all departments of these targeted companies.

Data Analysis

The data were arranged in the smart pls software version 3.2.8. As for a data analysis
technique, to run the statistical test for testing hypothesis, this study used PLS SEM technique’s SEM
is two stage process and is widely used in the previous studies (Farrukh et al., 2017; Farrukh, Lee,
and Shahzad, 2019; Farrukh, Wei Ying, and Abdallah Ahmed, 2016). In the first stage measurement
model is assessed by investigating the Internal Consistency Reliability Convergent Validity and

Discriminant Validity.

INYIGYUIRNNSSUIIA-NISVANIS UHIONEIZISIBNnaouguun
84



gvsasudnNssuazNIsIANIs UN 4 15oUUnsSIAL - SUONAL 2562

For internal consistency, composite reliability (CR) was used. The value of CR above 0.70 is
considered satisfactory. Another criterion for assessment of measurement model is Convergent
Validity (CV). Convergent validity was assessed by examining the Average Variance Extracted (AVE)
of each latent construct, as suggested by (Fornell and Larcker, 1981).The threshold value for AVE

is 0.50.

Findings

As indicated in table 2, all the threshold values of the measurement model evaluation were
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Figure 1 Assessment Model
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Table 2 Assessment Model summary

2nd Order 1st order Items Loadings AVE CR
1B
Risk Taking IB-RISK1 0.863 0.715 0.909
IB-RISK2 0.890
IB-RISK3 0.756
IB-RISK4 0.868
Innovativeness IB-INNO1 0.803 0.690 0.917
IB-INNO2 0.837
IB-INNO3 0.851
IB-INNO4 0.841
IB-INNO5 0.819
Proactiveness IB-PROA1 0.847 0.670 0.890
IB-PROA2 0.806
IB-PROA3 0.776
IB-PROA4 0.843
Training and Development TandD1 0.697 0.558 0.897
TandD3 0.818
TandD4 0.765
TandD5 0.669
TandD6 0.599
TandD7 0.831
TandD8 0.818

Discriminant validity is another criterion of measurement model evaluation. In this study DV
was ascertained by using (Fornell and Larcker, 1981) criteria. This was achieved by comparing the
correlations among the latent constructs with square roots of average variance extracted (Fornell

and Larcker, 1981).Table 3 shows that all the threshold values of DV were achieved

Table 3 Discriminant validity

Innovativeness Proactiveness Risk taking TandD
Innovativeness 0.831
Proactiveness 0.737 0.819
Risk taking 0.653 0.657 0.846
TandD 0.443 0.411 0.392 0.747
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As for an assessment of significance of the structural model, after evaluating the
measurement model, the next step in PLS-SEM is the assessment of the significance of the path
coefficient in the structural model. The present study also applied the standard bootstrapping
procedure with a number of 5000 bootstrap samples.

Table 4 shows the results of bootstrapping.

Table 4 Hypothesis testing

T Statistics
Hypothesis Path Path Coefficient P Values
(|O/STDEV))
H1 HandD— IB 0.470 8.920 0.000

Discussion and Conclusion

Training and development are structured to guarantee the proper improvement of qualified
staff. measuring training and development (TandD), the current study defined eight items. The findings
of the current study express that the effect of training and development on intrapreneurial behaviour
is positive and significant (t-value= 8.920, P< 0.000) .

This finding is consistent with the findings in previous studies, which cited training and
development as a factor that influences on the innovativeness, proactiveness and risk taking (Aguinis
and Kraiger, 2009; Bishop, 1994; Black and Lynch, 1996; Evans and Lindsay, 1999; Tharenou et al,,
2007). Based on the result of the study, increasing training and development can effect on
intrapreneurial behaviour in the oil and gas in Iragi sector. The current study finds training and
development as a set of activities for facilitating the capabilities, accepting or learning new
knowledge and skills to improve innovativeness among the employees inside the organization.

On the other hand, some organizations use training activities for the new employees to get
familiar with the job specific skills required in the organization and some provide a performance
appraisal mechanism to identify training needs inside of the organization all these activities enhance
and improve the quality of the employees which directly helps the employees to be more proactive.
Investment in training and development can develop the expertise of employees in organization
which makes them more willing to take the risk as they are more trained., moreover provides
permanent sources of ideas. Therefore, the results of the current study provide sufficient evidence

to establish the relationship between training and intrapreneurial behaviour.

INYIGYUIRNNSSUIIA-NISVANIS UHIONEIZISIBNnaouguun
87



gvsasudnNssuazNIsIANIs UN 4 15oUUnsSIAL - SUONAL 2562

Reference

Aguinis, H., and Kraiger, K. (2009). Benefits of training and development for individuals and teams,
organizations, and society. Annual Review of Psychology, 60, 451-474.

Antoncic, B., and Hisrich, R. D. (2003). Clarifying the intrapreneurship concept. Journal of Small
Business and Enterprise Development, 10(1), 7-24.
https://doi.org/10.1108/14626000310461187

Bishop, J. H. (1994). The incidence of and payoff to employer training: A review of the literature
with recommendations for policy.

Black, S. E., and Lynch, L. M. (1996). Human-capital investments and productivity. The American
Economic Review, 86(2), 263-267.

Covin, J. G., and Slevin. (1991). A conceptual Model of Entrepreneurship as Firm Behavior.
Entrepreneurship Theory and Perspective, T-25.

De Jong, J. P. J,, Parker, S. K., Wennekers, S., and Wu, C. (2011). Corporate entrepreneurship at the
individual level: measurement and determinants. E/IM Research Reports. Zoetermeer:
EIM, 11, 13.

Evans, J. R, and Lindsay, W. M. (1999). The Management and Control of Quality. Cincinnati.

OH: South-Western College Publishing.

Farrukh, M., Chong, W. Y., Mansori, S., and Ravan Ramzani, S. (2017). Intrapreneurial behaviour:
the role of organizational commitment. World Journal of Entrepreneurship, Management
and Sustainable Development, 13(3), 243-256.

Farrukh, M., Lee, J. W. C,, and Shahzad, I. A. (2019). Intrapreneurial behavior in higher education
institutes of Pakistan: The role of leadership styles and psychological empowerment.
Journal of Applied Research in Higher Education.

Farrukh, M., Wei Ying, C., and Abdallah Ahmed, N. O. (2016). Organizational commitment:

Does religiosity matter? Cogent Business and Management, 3(1), 1239300.

Fornell, C,, and Larcker, D. F. (1981). Evaluating structural equation models with unobservable
variables and measurement error. Journal of Marketing Research, 18(1), 39-50.

Ilgen, D. R., and Pulakos, E. D. (1999). Employee performance in today’s organizations. Pulakos
(Eds.), The Changing Nature of Work Performance: Implications for Staffing, Motivation,
and Development, 1-20.

José Chambel, M., and Sobral, F. (2011). Training is an investment with return in temporary
workers: a social exchange perspective. Career Development International, 16(2), 161-177.

Martinez-Ros, E., and Orfila-Sintes, F. (2012). Training plans, manager’s characteristics and
innovation in the accommodation industry. International Journal of Hospitality

Management, 31(3), 686-694.

INYIGYUIRNNSSUIIA-NISVANIS UHIONEIZISIBNnaouguun

88



gvsasudnNssuazNIsIANIs UN 4 15oUUnsSIAL - SUONAL 2562

Noe, R. A. (2003). Human Resource Management: Gaining a Competitive Advantage. Retrieved
from https://books.google.com.my/books?id=Jo5ZkgEACAAJ

Sam Jayakumar, D., and A, S. (2014). Modelling: Employee Perception on Training and
Development. In SCMS Journal of Indian Management (Vol. 11).

Swanson, R. A. (2001). Human resource development and its underlying theory. Human Resource
Development International, 4(3), 299-312.

Tastan, S. B., and Gugel, C. (2014). Explaining Intrapreneurial Behaviors of Employees with
Perceived Organizational Climate and Testing the Mediating Role of Organizational
Identification: A Research Study among Employees of Turkish Innovative Firms. Procedia -
Social and Behavioral Sciences, 150, 862-871. https://doi.org/10.1016/j.sbspro.2014.09.095

Tharenou, P., Saks, A. M., and Moore, C. (2007). A review and critique of research on training and
organizational-level outcomes. Human Resource Management Review, 17(3), 251-273.

Umasankar, M. (2015). A study on role of human resource Practices on or¢anizational and
Employee performance in commercial Banks of tamil nadu. Anna University.

Valsania, S. E., Moriano, J. A., and Molero, F. (2016). Authentic leadership and intrapreneurial
behavior: cross-level analysis of the mediator effect of organizational identification and

empowerment. International Entrepreneurship and Management Journal, 12(1), 131-152.

INYIGYUIRNNSSUIIA-NISVANIS UHIONEIZISIBNnaouguun

89



g1sasudnNssuazNIsIANIs UN 4 150UUNSIAL - SUONAL 2562

Does Global Leadership Development Boost Multinational Corporations

(MNCs) Performance?

Duangkamol Chongcharoen!, Muhammad Shahid Khan?", Premkamon Jankaweekun?
'Ph.D. Scholar, Keele University, England
2DHA Suffa University, Pakistan

*College of Innovation and Management, Suan Sunandha Rajabhat University, Thailand

Received: 28 June 2019
Revised: 15 July 2019
Accepted: 1 August 2019

ABSTRACT

As organisations continue to expand globally, the limelight is more and more concentrated
on how to lead and develop a diverse multinational group of people as well as understand the
cultural idiosyncrasies of each new market. A survey reported in the Society for Management
concluded that “42% of leaders failed when sent abroad on a leadership assigcnment, the main
reasons reported were a lack of language and cultural awareness skills, and a lack of a global
mindset” (Buckby, 2015). To overcome global challenges such as; global economic crises, cultural
barriers, knowledge, and skills shortage, a leader’s development is the only solution to avoid global
failure. This article reveals that a leadership development program can enhance the Multinational
Corporation (MNC) performance. This article discusses the importance of leadership development
and its association with organisational development. As a leader of MNC operates in different

countries, where, he/she suffers from different challenges.
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Introduction

Due to rapid technological advancement, global business context is creating more
challenges for global leaders. Research found that multicultural learning experiences and
communication skills, deep self-awareness, multiple intelligences and sensitivity to cultural diversity,
humility, cautious honesty, global strategic thinking, and excellent negotiating skills are necessary for
the 21st century (Olusegun Atiku and Fields, 2019), therefore, to cope with such kind of challenges
leadership development is the only solution to avoid failure while performing global tasks. Different
organisations have accepted the inadequacies of leadership and as a result, they are strongly
committed to educate and train them to deepen the skills, knowledge and abilities, perspective and
competencies of their leader (Conger and Benjamin, 1999). It is identified worldwide that leadership
development is a critical factor for the future success of Multinational companies (Caligiuri and
Di Santo, 2001; Connor, 2000; Suutari, 2002; Oddou et al., 2000).

Multinational Corporations (MNC) operate in different countries that have a diverse culture
and a different environment as compare to Host Country Nation (HCN). MNC can face different
problems while handling the local employees; for this, there is a need to develop a leader who can
operate in different countries with diverse cultures. It is the critical factor for chief executives in MNC
to develop leadership (Evans et al. 2002; Harris and Dickman 2005). Due to globalisation and fast
changes in information technology, (Colvin, 2006) There is a shortage of global leaders to implement
global strategies. To overcome this issue this article arising the importance of leadership
development, that a leadership development process enhances the MNC performance.

Leadership development builds human capability and gives a competitive advantage to the
company (Abbas. Q and Yaqoob. S 2009). This article reveals the importance of leadership
development by well structure training programs; definitely, this development will enhance the
performance of leaders, employees and finally it will give fruitful results to the organisation, and
indeed it will improve the performance of an organisation. The different researchers define global
leadership according to them, the process of influencing the behaviour, thinking and attitude of
global society who work together having a global vision and some common goals (Adler, 2001;
Osland et al.,, 2006). Organisations believe that improving the employee’s performance lead to
improve performance of the organisation, for this, it is imperative to improve knowledge, skills, and
abilities of individual because it automatically enhances the performance of the organisation
(Moxnes and Eilertsen, 1991). Many organisations have accepted that there is a need to improve the
knowledge, skills and abilities of leaders to get work done through especially the in case of MNC,
where leader operates in a diverse culture. For this, organisations have to deepen the strength of a
leader and proper training and development is required for this (Conger and Benjamin, 1999).

In order to compete globally, organisations have recognised the shortage of talent of leaders to
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operate globally will rise after one decade (Gibler, Carter, and Goldsmith (2000). So it is the time to
develop the leader for global challenges and to meet the organisation's expectations which it has
from a leader.

Researchers say that when an organisation seeks an efficient way, then it must focus on
effective leadership (Mehra et al. (2006). This is because a team leader plays a vital role to shape
coordinating collective action, collective norms and behaviour of subordinates and help the team
member how to cope with the environment. As we know the leader of MNC work in different
countries and every country has different culture, language, employees working attitude etc. For an
expatriate leader, the company must develop him/her before assigning the task abroad. Because
formal education and training can teach the leader how to work with employees, having different

working styles and attitudes towards work.

Literature Review

Global Leaders

In the World Economic Forum (2019), concerning their Global Leadership Fellowship
program, describes global leaders as follows, also linking it with systems leadership: “dynamic,
engaged and driven individuals who possess a high degree of intellectual curiosity and service-
oriented humility; an entrepreneur in the global public interest with a profound sense of purpose
regardless of the scale and scope of the challenge. Systems leadership is about cultivating a shared
vision for change working together with all stakeholders of a global society. It is about empowering
widespread innovation and action based on mutual accountability and collaboration” (Jordans,
Ng’weno and Spencer-Oatey, 2019). Caligiuri (2006) in Jordans, Ng’weno and Spencer-Oatey, (2019))

identifies ten tasks that she found to be common among or unique to people in global leadership

positions:
(1) Global leaders work with colleagues from other countries.
(2) Global leaders interact with external clients from other countries.
(3) Global leaders interact with internal clients from other countries.
(4) Global leaders may need to speak in a language other than their mother tongue at

work.
Global leaders supervise employees who are of different nationalities.

Global leaders develop a strategic business plan on a worldwide basis for their unit.

(5)

(6)

(7) Global leaders manage a budget on a worldwide basis for their unit.

(8) Global leaders negotiate in other countries or with people from other countries.
9)

Global leaders manage foreign suppliers or vendors.
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Researchers Cumberland, Herd, Alagaraja and Kerrick, (2016) identified some common

personality traits for global leaders who are mentioned in table 1.

Table 1 Global Personality Traits and Dispositions.

Adaptability; flexibility (Ananthram and Chan, 2013; Rosenbusch, 2013)

Agreeableness (Bird et al., 2010; Mol et al., 2005)

Conscientiousness (Bird et al., 2010; Mol et al., 2005)

Cultural sensitivity (Ananthram and Chan, 2013; Bird et al., 2010; Jokinen, 2005)

Emotional intelligence (EQ; Bird et al., 2010; Osland et al., 2006)

Extroversion; sociability (Bird et al., 2010; Caligiuri and Tarique, 2012; Jokinen, 2005; Mol et al,,
2005; Osland et al., 2006)

Inquisitiveness; curiosity (Bird et al., 2010; Jokinen, 2005; Osland et al., 2006)

Open-mindedness; non-judgmental ness; low ethnocentric attitudes (Ananthram and Chan,

2013; Bird et al., 2010; Jokinen, 2005; Mol et al., 2005; Osland et al., 2006)

Openness to experience (Ananthram and Chan, 2013; Caligiuri and Tarique, 2012; Jokinen,

2005; Terrell and Rosenbusch, 2013)

Optimism (Bird et al., 2010; Jokinen, 2005; Osland et al., 2006)

Resilience (Bird et al., 2010; Osland et al., 2006)

Self-awareness (Bird et al., 2010; Jokinen, 2005; Osland et al., 2006)

Self-efficacy; self-confidence (Bird et al., 2010; Jokinen, 2005)

Stability; stress tolerance; low neuroticism

Tolerance for ambiguity (Bird et al., 2010; Caligiuri and Tarique, 2012; Jokinen, 2005; Mol et al.,
2005)

Tenacity (Osland et al., 2006)

Values; integrity; character (Bird et al,, 2010; Osland et al., 2006)

Source: Cumberland, Herd, Alagaraja and Kerrick, (2016)
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Leader development and MNC, s Performance:

Researchers defined that leadership is a process where individuals influence subordinates
and direct their attention to achieve a shared or organisational goal (Northouse, 1997). The term
MNC means a business that operates in two or more countries, having the aim to maximise profit.
Business found that its worthwhile to extend business around the world, examples of well known
MNC are, IBM, British Petroleum etc. (Wikipedia). The term organisational performance comprises the
actual output or results of an organisation as measured against its intended outputs, and
performance is the actual outcomes created by the mutual organizational efforts (Holton, 1999).
Leadership developments add transformational learning and experiential learning to a leader's
performance (Popper, 2005). It also provides knowledge skills and abilities. Research also suggests
that for human capital development there is not the only requirement of traditional education, but
in today’ s advanced technological world, there is need of knowledge management strategies,
leadership, organisational learning culture, training and development, online learning courses, and
webinar are different latest techniques to develop the employee’ s skills (Khan, Bilal, Mateen and

Hag, 2017 and Khan, Sentosa and, Salman, 2018).
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Figure 1 Learning requirement for a global leader
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Source: Cumberland, Herd, Alagaraja and Kerrick, (2016)

Leadership development is essential because scholars say that today’s organisations are
working in complex situations, innovation-based competition is there, pitfall on return on investment
is due to competition with rivalries (Santora et al., 1999; Venkataraman, 1997). Therefore, leadership
development is the focal point for MNC to survive in the international market; scholars suggest that

leadership can facilitate the organisation's performance when they cope with new challenges in the
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market (McGrath and MacMillan, 2000; Teece, Pisano and Shuen, 1997). Some visionary leader
strategic vision for future, try their best to communicate the vision by acting consistently and build
commitment towards the desired vision (Avolio, 1999; now to achieve this vision there is need of
help from organisation to accomplish an environment which enhances the capacity of leader to
achieve the goal efficiently, for this a well-established and well-structured training and development
programs are required. A Case study about the expatriate managers and local employees reveal that
the company from Japan which was operating in China was in lost as an expatriate manaser did not
know the culture, attitude and behaviour of local employees (Aki Nakamura 2001). MNC which
works in a different culture can suffer from such kind of problems for this they have to develop their
leadership.

There are different methods to develop the skills of global leaders. Coaching helps
employees to improve performance (Starr, 2004). Coaching is processing for training and
development program it is conducted on the job, this process identifies the deficiency of employee’s
performance and removes this deficiency by coaching, and coach provides the latest skills and
knowledge. Champathes (2006) describes that coaching is a productive technique to improve
employees' performance. If there is any deviation between employee’s actual performance and
required performance, then we must fill this gap (Sahinidis and Bouris, 2008), and for bridging this
gap, there is a need for well-structured training and development program. Empowerment and
power delegation to leader is essential to factor; Bartram and Casimir (2007) reveal in their article
that empowerment has a positive relationship with employee’s performance and satisfaction.
Researchers argue that employee’s participation is a useful tactic to utilise their skills and knowledge
in any problem. This will give more exploration and from more experience, they will learn enough.

MNC assign an international assisnment to their leader, for leaders, development is a
significant factor to perform well in foreign countries. Before and during large assignments training
about cultural values of local country, knowledge of foreign countries, language training, orientation
trips, and behavioural training is fruitful. More and more abroad assigcnment can develop leaders
globally (Vloeberghs, 2007). During the assignments support to leader play a vital role to make
assignment successful this support should be in shape of mentoring and coaching. (Mendenhall and
Stahl, 2000; Kuhlmann, 2001; McCall, 2004), Daniel Vloeberghs 2007 argue that it is essential to
manage the repatriation after completion of the task. Repatriation is a process when a leader
completes the task abroad and back to the home country, at this stage leader can face different
problems. Therefore the management should implement a proper repatriation process to give
psychological support to leaders.

Researchers say that when an organisation tries to seek an efficient way, then, it must focus

on effective leadership (Mehra et al.,2006). This is because a team leader plays a vital role to shape
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coordinating collective action, collective norms and behaviour of subordinates and help the team
member how to cope with the environment. Guzzo and Dickson (1996) argue that this perspective
links the relationship between leadership development and organisational performance. Fiedler
(1996) reveals, managerial leadership development contributes to organizational performance. Well
improve the knowledge and skills of a leader can improve the productivity of workgroup and it will
improve the performance in order to meet organisational goals and objectives (McCauley et al,,
1998). Another researcher argues that leadership development can affect the individual, group, and
organisational performance (Rummler and Brache, 1995). So literature providing a clear image that a

leadership development program can enhance the MNC performance.

Conclusion and Discussion

There is more pressure today on Human Resource Development (HRD) to produce results
from investment in human resources. Researcher reveals that an organisation which has a well-
structured learning environment provide greater effectiveness to the organisation (Tannenbaum,
1997). This study concludes that an organisation which operates in different countries, they can face
different problems regarding local employees. To overcome uncertainty and problems from the
local employees, they are required to adopt a proactive strategy to develop the leaders. Such kind
of developmental plan which is discussed in the literature review will be fruitful for the organisation
and it will provide effectiveness to MNC. Literature review of this study suggests empirical evidence
about leadership development effectiveness, though different researchers argue that training and
development program is an extra cost. On the other hand, this developmental exercise gives
effectiveness to an organisation that operates in a diverse culture.

In today's tough competitive environment, it is challenging to compete with rivals.
Multinational Companies (MNC) operate in different countries that have a diverse culture and a
different environment as compare to Host Country Nation (HCN). MNC can face different problems
while handling the local employees; for this, there is a need to develop a leader who can operate
in different countries with diverse cultures. It is the crucial factor for chief executives in MNC to
develop leadership (Evans et al. 2002; Harris and Dickman 2005). Due to globalisation and fast
changes in information technology (Colvin, 2006). To overcome this issue this article arising the

importance of leadership development.

Recommendation
On the foundation of past empirical studies, this study recommends to all MNC, s that they
should adopt a proactive strategy for their expatriate leader. Well structured and systematic training

and the developmental program will enhance the leader and MNC, s performance. MNC, s can
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overcome global challenges in diverse cultures by the proper developmental programs. The main
problems which expatriate leader face in HCN are language problem, culture adjustment, and
employee’s attitude and behaviour, and competitor threats. MNC, s can solve these problems by
developmental leadership program. This study is based on past literature, in future researchers can

test empirically the relationship between leadership development and MNC, s performance.
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Abstract

To integrate model of TPB and TAM in determining online purchasing behavior in Pakistan is
the major goal of current research mainly because further research is required since there still lack
of investigation on the mediating effects in actual online purchasing in Pakistan, low usage of actual
online purchasing, and diverse antecedents in actual online purchasing, inconsistent findings
between variables used in past studies low security and high risk, fragmented model, and above all,

TPB or TAM were used in isolation in all previous researches.
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Introduction

Every one of the four corners of the world, according to Delafrooz, Laily, and Khatibi (2016),
web-based shopping has been a developing marvel, particularly those countries who have
intensively created foundation reachable to promote practices through the web. Currently,
in addition to the worldwide method for exchange for buyers’ web isn't just a systems administration
media anymore. Web now has become an ordinary way for exchanging data as well as
administrations. AcNielsen (2017) reported that in excess of 627 million individuals on the planet
shopped on the web. It was already foreseen by Forrester (2006) that the internet business market
would develop from USD228 billion of 2007 to USD288 billion in 2009. Similarly, specialists knew in
2004 that every four years by 2008, online retail deals in the US would increment to USD117 billion
that were USD65 billion out of 2004. According to Jupiter Research Survey, (2005) it was foreseen
that by 2010 web based business would represent USD316 billion in deals; in other words, that is
61 percent of online clients in the US would may buy by means of web in 2010, contrasted and
only 46 % in 2004 or simply 13 % of by and large retail deals.

Around 9 % web clients tried to acquire elements or administrations through the Internet
during first quarter, was reported in a mid-2015 overview by the Pakistani Telecommunication
Authority-PTA (2018). Among the web purchases, aircraft passes were the most dominantly (43.8%)
taken by calls and embellishments (15.6%) and (6.8%) were beauty care products. Though sum
spent on these things was worth less than five hundred with 57.7% of exchanges. Syd Shah and
Norjaya (2010) expected normal Pakistani online deals will build each year at a high pace.

Online business is still moderately feeble in Pakistan as revealed by Elieo.com (2009) that
Pakistan is in the earliest stages arrange with regards to web based obtaining. Out of the absolute
populace of 22 million however the web clients had expanded to 9.4 million till August 2009.
The market investigator TRIBUNE (2018) in its an overview demonstrated that online exchanges
measuring more than US$ 1 billion out of 2017 was made by Pakistani Internet clients.

Pakistan is at eleventh position in web clients, in Asia Pacific. Nielsen (2008) stated that on
web buying, 39% of Pakistanis have purchased. During the reign of President Musharaff, mechanical
progress and headways had propelled the Pakistani chiefs (for example Dr. Atta ur Rehman); which
drove the accomplishment of Information Communication and Technology (ICT) industry. To
advance the idea of 'one PC one understudy' proprietorship among Pakistan as an end goal to help
ICT organizations climb the esteem chain various measures were executed.

The expanded mindfulness towards the web has been found in Pakistan. As an ever-increasing
number of individuals are purchasing PCs the figure of web clients continues expanding regularly.
The point of guaranteeing of Pakistani Government's is that school understudies ought to be PC wise

and PCs and particularly in shrewd schools’ PC hardware are given to class and PC research facilities.
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The student’s understudies are trusted to learn ICT as much as could reasonably be expected while
in schools and they will be capable in ICT later on is the main goal. In Pakistan the latest
improvement on ICT is that the administration has affirmed the development of broadband web all
through the country and the web could be surfed wherever the web clients are. The quantity of
web clients would be an increment across the nation, as well as the web-based buying according
to an estimate.

The online usage accumulates consumers until the obtaining and mutual functioning is
characterizes as web-based acquiring by Davis (1993). Throughout the web, online stores are
accessible in various available sites. Web based buying is like web shopping, web buying, or web
purchasing, and furthermore incorporates exercises, for example, online sale through web as
proposed by Huang, Schrank and Dubinsky (2004). The web through electronic routes and through
PCs empowers exchange to happen.

To sum up all this discussion web-based shopping and web shopping will be utilized
reciprocally. The focal point of this examination is to decide the web based acquiring conduct
through the use of Theory of Planned Behavior (TPB) and Technology Acceptance Model (TAM)
collectively. The fairly low web-based buying in Pakistan which is around 19 % of the web customers

is the principle inspiration for the investigation.

Literature Review

Through the integration of TPB and TAM to examine the real online buying attitude is the
aim of present research. From the analysis of the issues discussed in the introduction, there are six
problems identified and are subsequently summarized in the following paragraphs. Empirically the
causes of low usage of actual online purchasing in Pakistan are have not been verified so for., Nielsen
(2008) in the latest development reported that internet purchasing had increased to 39% since 2015,
which according to Matrade (2015) were 28.4%. From these statistics which are discussed above still
low usage of online purchasing is indicated. One possible reason as to why internet purchasing
continued to be low according to Pierce (2017) is that during online purchasing, levels of concem
about the security of credit and information are very high. With reference to Pakistan, Haque, Khatibi,
and Mahmud (2009), said that the dealings where payment is entailed are very less for online
purchasing being something new. The online purchase might be related with customers being unsure
regarding the security of deals on the Internet as showed by the findings of these studies. The main
objectives of the deals and safety are the real focus therefore customers may not yet (or may not
ever) be ready for it. Due to security reason Pakistani customer still are mentally afraid of doing
online transactions. The online deals can’t be trusted regarding protection of method of payment

such as through debit/credit cards and also leakage of data is as what they believe.
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The security and high risk are concerned with the image of online purchasing. According to
Swaminathan, White and Rao (1999); and Zellweger (1997) the safety of online deals is major issue
that exerts pressure on buyers. These online agreements of payments and deals demand serious
attention to be solved for online payment is an important part of an online deal that includes the
online sale/purchase of items or services because of being influential on clients’ online sale and
purchase (Odlyzko, 2013).

According to Swaminathan, et al. (1999), some limitations regarding transfer of private data
through internet are bore by consumers despite the convenience provided by online payment
processes. These limitations according to Lee, Park, and Ahn (2011) and Swaminathan, White, and
Rao (1999) includes the exposure of credit card information. Paynter, and Lim (2011) reported that
online purchasers claimed that provided the L billing details of an individual is protected from
unknown trespasser or interloper, they would frequently shop online. As supported by various
studies like (Hoffman, Novak, and Peralta, 1999; Jarvenpaa, and Todd, 1997; Lee, Park, and Ahn,
2011; Swaminathan, White, and Rao, 1999) if the procedure of online deals is transparent and the
transparency increases, buyer’s confidence level regarding safety of the online payment agreements
will also increase accordingly. Szymanski and Hise (2000) therefore described that safety of online
payment is a critical indicator that demands to be considered by businesses specifically when online
purchases via internet is involved.

In attempting to understand the high-risk aspect, however, Samadi, and Yaghoob-Nejadi
(2009), said that the reason which is mostly considered by the buyers is the risk of internet and
online dealings that brings considerable change in the attitude of buyers. The buyers are not
interested to have business deal online because of an anticipated high risk regarding the standard
of the produce, method of payment that is new for them, options for delivery, and informative data,
is reported in a survey result of Graphics, Visualization and Usability Center (GVU).

Fragmented model and diverse antecedent of intention and actual online purchasing were
used in past studies. In his study, he analyzed the integrated model of customer satisfaction with
online shopping, developed by Lee and Joshi (2006), Abduldayem (2017), found that the researches
in this field were fragmented somehow and were very vast. The customers’ behavior and intentions
about online purchases in the United Arab Emirates (UAE) are influenced by the facility of usage,
being useful, and joy besides some other factors like perception about characteristics of Web-store,
channel and customer as revealed by the analysis of these surveys. Tarkiainen and Sundqvist (2005),
study is also to some extent fragmented whereby they used six predictors (intention, subjective
norm, attitude, high consequence, and perceived availability) compared to the original model of TPB

by Ajzen (1985), which used only four predictors. Likewise, studies are also fragmented whereby
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seven predictors (subjective norm attitude, perceived behavioral control, normative structure,
trustworthiness, efficiency and unauthorized used belief) of actual online purchasing were used.

In various past studies is inconsistent finding of the linkages between variables have been
shown. One of a few examples is George (2004). Who found that the relationship of subjective norm
and actual online purchasing not significant on the other hand the significant relationship was found
by Wen (2008)? Also, the relationship of attitude and intention is found insignificant by Yu, Chieh
and Ling (2015) while significant by Hsi, Chin and Hsi (2005).

On the mediating effects of attitude and intention, there is inconclusive empirical finding.
The mediating effect of attitude or intention have been investigated so for and no findings on
attitude and intention as mediating effects as the present study has done. Muthaly and Huang
(2009), has carried out studies on the mediating effects of attitude. The research was on four
attitudinal constructs of online buying behavior in region of Asia-Pacific; on acceptance of online
apparel shopping by Cho and Fiorito (2009); and on the youth market for internet banking service,
expectations, aptitude and intentions by Chau and Ngai (2017). As for as in Pakistan, the mediating
effects of intention in online purchasing, only one study investigating mediating effects in online
purchasing was conducted (Nik Kamariah and Itham Sentosa, 2008) in the past. Where only one
mediating effect that is, intention, for their study was used. Therefore, present research tries to close
this hole by analyzing mediating effect of attitude and intention empirically since there was lack of
studies in examining mediating effect on attitude and intention simultaneously.

Baron and Kenny (1986) mentioned three conditions on the method of identifying the
mediation effect in online purchasing: firstly, a relationship between the dependent and
independent variable that is significant; secondly, a significant relationship between the independent
variable and mediator variable; and thirdly, statistically analyzing the simultaneous link in between
dependent variable and the independent variable and the mediator variable. If relationship between
mediator and the dependent variable is found significant then full mediation is obtained if the
relationship between the independent and the dependent variables also ceases to be significant,
whereas partial mediation is obtained if the latter relationship decreases but remains significant.

The studies using the integrated model of the TPB and TAM on online shopping had been
very few as most of the past studies on online purchasing using TPB or TAM had been done in
isolation using one model only. In literature review only a few studies using the integration of TPB
and TAM on online purchasing are found. In Pakistan three studies were conducted: on purchase
intentions through the internet: a comparative study of two models; on the integration of TPB and
TAM in internet purchasing: A SEM method, regarding factors influencing purchase will in online
shopping was employed by Jasman, Osman, and Ramayah (2015), Nik Kamariah and Ilham Sentosa

(2008) and Yulihasri, Md Aminul, and Ku Amir (2011), respectively. A few studies like, on explaining
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the adoption of transactional Business to Consumers (B2C) mobile communication at Hong Kong by
Khalifa and Shen (2008); on prediction regarding intention of buyer related with self use and return
system of self service in library at Taiwan by Chang and Chiou (2009), and on predicting
e-procurement adoption in a developing country which was conducted at United Arab Emirates by

Aboelbaged (2010), were conducted outside Pakistan.

Operationalization of Variables and Theoretical Model

Perceived Risks

The buyer attitude regarding risk that any step taken by buyer can result in such
circumstances that are not anticipated by him or her with surety, and can be unlikeable is defined
as perceived risk by Bauer (1960). Whereas perceived risk can also be defined as a customers’
anticipation of uncertain and adverse endings related with purchasing a product (or service) by
Cunningham (1967). And perceived risk is also defined as the degree to which an uncertainty and
adversity of using an online application service is realized by the consumer specifically in the fields
of financial risk, physical risk, functional risk, social risk, time-loss risk, opportunity cost risk, and
information risk by Hsi, Chin and Hsi (2005).

Perceived Security

The degree of trust to which customers think of internet to be a safe and sound way for
transferring sensitive informative data for business agreements is conceptualized as perceived
security by Kim and Shim (2002).

Perceived Usefulness

Perceived usefulness is defined as the probability of a prospective person about his/her
service efficiency would be increased within an organization as a result of utilizing any particular
system of application Davis et al. (1989) and as to how much a service can be incorporated into
daily routine of individuals by Kleijnen et. al. (2004).

Perceived Ease of Use

Davis et al. (1989) defines the perceived ease of use as what the prospective user anticipates
from the target system to be free of effort and easy to utilize and to which extent.

Subjective Norms

An individual's perception of other people who are important to him/her think of what
behavior should be performed is considered as subjective norms as defined by Ajzen (1991).

Perceived Behavioral Control

Pavlou and Chai, (2002) defined perceived behavioral control as the consumer perception

of control over a potential transaction, drawn from facilitating conditions that render such control.
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Ajzen (1991) defined that perceived behavioral control is informed by beliefs about the individual's
opportunities and resources needed to engage in the behavior possessed by the individual.

Attitude

The individual's affirmative or otherwise feelings about showing a particular behavior are
defined as attitude by Ajzen (1991).

Intention

Vijayasarathy (2000) describes intention as will of an individual regarding shopping and
individual's behavior about to use either print or Internet catalogues to buy items. Davis, Bagozzi,
and Warshaw, (1989) purpose of a person is reflected in behavioral intention to buy particular items
or services.

Actual Online Purchasing

The use of online stores by consumers up until the transaction stage of purchasing and
logistics, according to Davis (1993) is the actual online purchasing. Suh and Han (2003) stated that
real buying attitude refers to the number of buying, time spent on purchasing, and money devoted

by the person for online shopping actually.

Perceived Risk

Perceived Security

Actual
Perceived g

Online
Purchase

Perceived ease of [
use

Subjective Norms :

Perceived Behavior |
Control

Figure 1 Theoretical Model

Significance of Study
Through the integration of TPB and TAM determining the internet purchasing behavior in
Pakistan is the aim of this research. It is hoped that study will benefit the government, academics,

the practitioners and the general public (the interet users) equally well. Being among the first
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empirical studies on internet purchasing using the integrated TPB and TAM to be conducted using
quantitative methods in Pakistan, present study will be a beneficial contribution.

As in the past most of the studies on online purchasing in Pakistan were using either TPB or
TAM alone and if the studies on the integration model of TPB and TAM were done, these were not

in the context of Pakistan and were done outside the country.

Conclusion

Most of the studies as discussed earlier, on online purchasing, particularly in the Pakistani
context, were done either using TPB or TAM alone. The integrated model of TPB and TAM was used
by only a few studies as mentioned above. The integration of TPB and TAM being the suggested
model of this research, to study the online buying attitude in Pakistan would enrich the
conceptualization of actual online purchasing in the context of Pakistan by its findings. The empirical
literature in marketing and related discipline will be increased by the results of direct and indirect
impacts of antecedents of actual online purchasing. The direction of the relationship is hoped to
establish the theoretical inconsistency that exists in the previous literature by this study. The number
of Pakistani empirical researches in actual online purchasing setting by using the integrated TPB and
TAM in future will also be increased by this research. It will benefit the marketers through new
insights into actual online purchasing factors most obvious to internet purchasers. Perceived risk,
perceived security, perception of usefulness and ease of use, subjective actions behaviors and

intentions are used as factors in this study.
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